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PIGSKIN SHOE LEATHER: Boom AHEAD? 
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--- that’s why Gallun’s Cretan Calf is 
the leather that sells vour shoes 


Itimate in tine footwear, shoes good business to check the Gallun numbers in your orders to lead- 


ied Cretan Calf have a two-fol 1appeal ing manufacturers. A. F, Gallun and Sons Ce rporation, Tanners, 


and they feel right afoot. Milwaukee, Wisconsin 


1 air of distinction with its natural, un- 


.its rich, warm color 


at the initial step, for Cretan Calf is hy 


t the first wearing. And, like all th smooth, but not glazed 


it remains that way throughout OTHER FAMOUS GALLUN TANNAGES 
‘repeated wettings and dryings wa 

¢ the combination of beauty, luxury, and com- ge! Gee ee ee 

n all Gallun vegetable tannages, you make g 

tomers who return again and again. So it's 





NATIONALLY ADVERTISED 


EB. F Goodrich 


SHOE PRODUCTS 


New B. F. Goodrich “Sentes" heels 


GIVE YOU THESE 4 ADVANTAGES 


Another example of the 


many quality shoe products 


N™ you can save time and material — cut costs on your next run 
of “loafers” by using the new core heel specially designed by made by B. F. Goodrich 


B. F. Goodrich for “loafer” application. This heel — for use on new shoes. For 
complete catalog or special 


@ Eliminates heel bases © Guarantees tight heel seat sa dideeeeidd aaa a 


@ Stops nail shooting @ Finishes faster, looks better B. F. Goodrich Company, 
Akron, Ohio. 
These special “loafer” heels are made in men’s sizes 26, 28, 30, 32, 34 


and 36 in both black and brown. 
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Quimby’s great book | 
for every shoe man | 
who wants to know- | 


... the relation of shoes to | 


wearing apparel 
style fundamentals in shoe- 
making 
basic shoe designs 
development of modern | 
shoe A | 
modern shoemaking proc- 
esses 
all about lasts 
. facts about foot structure 
. . . how to fit shoes 
. . . how to flatter the foot 


AND who wants to know 
the history of the shoe 
industry, its industrial 
stages in America and a 
quick reference to shoe 
terms and data. 
Harold R. Quimby, a lifelong stu- 
dent of the shoe industry and one 
of its outstanding figures, has written 
the romance of the shoe industry 
in “Pacemakers of Progress.” It’s 
a book you ought to have now. Order 
it today. 


$ 6.00 PER COPY 


Rumpf Publishing Co., 
300 West Adams Street, 
Chicago 6, Illinois 


Enclosed is $ 


Please send 
copies of “Pacemakers 
of Progress,” by Harold R. Quimby. 
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Coming Events 





Oct. 4-8, 1953—-Advance Spring Market 
Week, sponsored by New England Shoe 
and Leather Association. Hotels Statler 
and Touraine, Boston, and member show- 
rooms. 


October 11-14, 1953 — Canadian Shoe 
& Leather Convention and Shoe Fair. Spon- 
sored by shoe manufacturers, shoe sup- 
pliers and tanners. Mount Royal Hotel, 
Montreal. 


Oct. 21, 1953—Annual Fall Meeting, Na- 
tional Hide Association. Edgewater Beach 
Hotel, Chicago, Ill. 


October 22-23, 1953—Annual Fall Meet- 
ing of Tanners’ Council of America, Edge- 
water Beach Hotel, Chicago. 


1953—National Conference 
Sheraton 


October 24, 
of Independent Shoe Retailers. 
Hotel, Chicago, Ill. 


Oct. 26-29, 1953—National Shoe Fair. 
sponsored jointly by National Shoe Manu- 
facturers Association and National Shoe 
Retailers Association at the Palmer House 
and other Chicago hotels. 


Nov. 15-18, 1953—Semi-annual Parker 
House Shoe Show. Showing of spring and 
summer 1954 lines to New England shoe 
buyers. Sponsored by Boston Shoe Travel- 
ers Association. Parker House, Boston. 


Nov. 29-Dec. 3, 1953—Popular Price Shoe 
Show of America showing of footwear for 
Spring and Summer 1954. Sponsored by 
National Association of Shoe Chain Stores 
and New England Shoe and Leather Asso- 
ciation. Hotels New Yorker and McAlpin, 
New York City. 


Feb. 14-16, 1954—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherlands 
Plaza Hotel, Cincinnati, O. 


March 1-2, 1954—Showing of American 
Leathers for Fall and Winter 1954. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


April 25-28, 1954—St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufacturers 
Association. Leading St. Louis hotels. 


May 13-14, 1954—Annual Spring Meet- 
ing of Tanners’ Council of America. Bed- 
ford Springs Hotel, Bedford, Pa. 


Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 


water Beach Hotel, Chicago. 
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Opening a new fashion frontier with 


WESTERN STATES 


Indian Co 


in rich, mellow 


ARIZONA 
TURQUOISE 
#348 


Tatk -A-8 007s" 


the genuine handsewn, hand-lasted dress moccasins of distinction 


Styled by WEISS-ILA WRENCE, INC. 
SOMERSWORTH, N.H. 


COLONIAL TANNING COMPANY, INC., BOSTON 11, MASSACHUSETTS &) 
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One of the most ironical notes to 
enter the U.S. shoe industry in years 
came a couple of weeks ago when 
Satra, the British shoe industry’s re- 
search organization, was given a 
$62,000 grant for its work, by the 
U. S. government. 

The money, furnished by Ameri- 
can taxpayers, was granted to Satra 
over a three-year period by the U. S. 
Foreign Operations Administration. 
Satra stands for The British Boot, 
Shoe & Allied Trades Research As- 
sociation. It is financed in part by 
assessments of its shoe industry mem- 
bers, and in part by the British gov- 
ernment. The findings emanating 
from Satra’s research organization 
(believed to be the largest and most 
productive in the world regarding the 
shoe industry), serve the interests of 
Satra’s membership. 

Now, this $62,000 that has been 
“donated” to British shoe research 
by the U.S. government is designated 
for four purposes: (1) to keep the 
British shoe industry informed of all 
new technical developments in ma- 
chinery, processes and _ materials 
throughout the world; (2) to study 
new production methods and machin- 
ery applications; (3) to train workers 
for increased productivity; (4) to 
study more economical methods in 
application of materials to footwear. 


Commendable But... 


These are all very commendable ob- 
jectives, and we hope the British shoe 
industry accomplishes them. But it 
should raise a boil on the buttox of 
every American shoe man to think 
that a portion of his taxes is going 
to the support of a foreign shoe in- 
dustry research organization when 
the U. S. shoe industry hasn’t raised 
a nickel from its own resources or 
from the U. S. government to start 
even a token U. S. shoe industry re- 
search organization. 
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Uncle Sam has just given $62,000 for British 


shoe_ research. 


charity, 


That’s fine, 


except that like 


RESEARCH SHOULD BEGIN AT Home 


We have swallowed a bit hard when 
our lavish-handed Uncle Sammy 
dished out a few millions to preserve 
the wild life and flora on the isolated 
Pacific Island of Palululu, and scat- 
tered a few millions here and there 
for such noble Point Four objec- 
tives as advancing the art of basket 
weaving in Madagascar, increasing 
production of coconuts on Pogo 
Pogo, or introducing corn flakes to 
the Indians in the Brazil jungle. After 
all, we’re willing to contribute to the 
advance of civilization throughout the 
world as best we can. 

But when we dish out our hard 
cash to support shoe industry re- 
search in a foreign country, while our 
own shoe industry hasn’t even a 
token research organization, though 
we need it badly—the swallowing gets 
a bit too hard to take. 


Everybody's In The Act 


Now, there’s no blaming the Brit- 
ish shoe industry for taking Uncle 
Sammy’s money. After all, every- 
body’s getting into the act these days. 
And if Uncle Sammy is so intent upon 
being so noble with his objectives 
and his money, there’s no shortage 
of sources eager to help him along. 

But this recent contribution by the 
U.S. to British shoe research should 
stir the American shoe industry to 
some serious ___ straight-from-the- 
shoulder thinking about its own 
status when it comes to research. 

Our own industry has for a long 
time had some very noble ideas of its 
own regarding technological research 
and advance. The only trouble is 
that while we talk a great deal about 
its need and all agree as to its value, 
the British talk less and do more. 

So the British shoe industry, which 
annually produces less than a third 
of the shoes we make, establishes a 
fine research organization; in fact, 
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the finest in the world. And we. 
boasting of our production and 
quality of product and methods—all 
such boasting quite justified—never- 
theless haven’t been able to create an 
industry-sponsored research organ- 
ization and program to match that of 
Satra, supported by a much smaller 
industry. 


Do Good At Home 


However, when it comes to doing 
good we’re still “isolationist” enough 
to believe that some of this do- 
gooding ought to begin at home. Our 
industry is plagued with a lot of 
problems that plead for solving—the 
solution of which might come a lot 
easier and faster through a research 
organization. Of some 1,000 shoe 
manufacturers, the large majority are 
medium-sized or small fellows who 
can’t afford their own research pro- 
grams or organizations. They, and 
the industry as a whole, would re- 
ceive much benefit if research was 
made a joint or cooperative project 
by the industry as a whole. 

There’s no doubt that Uncle 
Sammy would be just as happy to toss 
$62,000 in our laps as he has for the 
British. Maybe we wouldn’t want 
it or take it, preferring to be inde- 
pendent. But it’s nice to know that 
this matter of setting up a research 
organization isn’t hampered prima- 
rily by a lack of money, but more 
obviously by a lack of initiative 
within our own family to get the 
thing going. 

We're willing to see everyone made 
happy with Uncle Sammy’s dough. 
It’s just that it’s a bit hard to make 
the effort when we realize that our 
own larder is pretty barren. 


Reprints at nominal costs: Up to 100, 10c 
each; 200-500, 5c each; 1000-3000, 2%c each; 
5000 or over, 1%c each. 
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TY D YETME MANA TYE 


NO sUC NOR “ands” ABOUT THESE BUTTS .. 


UCH is tHe 


For gleaming, durable beauty in leathers for shoes, watch 
straps, belts, and wallets, use Huch’s Genuine Shell Cordo- 
van, the acknowledged thoroughbred of leathers, made to 


make your products preferred. 


THE 
HUCH 
LEATHER COMPANY 


TANNERY AND MAIN OFFICE 
1525 West Homer Street, Chicago 22, Ill. 


KAYE & BARNES 
BOSTON, MASS. 








ONTO MND IYO iN 
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ER electric 


transmitters 


of Sewing Equipment 7 


ine 


HIGH ACCELERATION, SMOOTH CONTROL with new 
SINGER clutch and brake design (clutch plate is 
reversible). New clutch friction material minimizes 

clutch tendency to grab. 

COMPLETELY ENCLOSED, AIR-COOLED MOTOR — 
W's lint-free, air gap can’t clog. Cooling system. 
eee ee ene oe. 


_ NEW LIGHT WEIGHT, EASY TO MOUNT — 
et yet 90 carefully, bolanced there's NO 


* Nos ccm apa renanind polly 
under-table mounting bracket. Large 


| SPEED—Designed to operate 
“industrial sewing machines at their 
» most efficient speeds. The 


For more details, check your nearest SINGER Shop for the Manufacturing Trade. 


SINGER SEWING MACHINE COMPANY 


Manufacturing Trade Department ¢ Branches In All Principal Cities 


Copyright U. S. A. 1963 by THE SINGER MANUFACTURING COMPANY ill Rights Reserved For All Countries A Trademark of THE SINGER MANUFACTURING COMPANY 
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Box Toes 


“ Celastic 
Give Lasting Comfort 


At work, at play and in the home — from the heaviest 


, ; ’ . , : ‘ 4 Smooth Toe Linings — Mr. Charles Kenney, a member 
men s work shoes to women s high style footw car — of the Boston Fire Department assigned to Rescue Com- 


“Celastic’ box toes give the kind of toe comfort that pony Mo. 5, sayse  t were Mitew aes a Saty-eae of 
in all kinds of weather and never had ao moment's dis- 


comfort from loose linings in the toe” 


leads to repeat sales. 

The bond made by “Celastic’” between doubler and 
lining forms a light yet extremely durable toe. “Celastic” 
gives shoes built-in wrinkle-free comfort in the toe area 
that the retailer and his customers can count on. Every 
shoe made with “Celastic” gains in style preservation and 
toe comfort at surprisingly little cost. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS *Celastic’”’ is a registered trade-mark of the Celastic Corporation 
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The NEW 


MACHINE . 


MODEL B 


Step Up To Meet 


ROUGH ROUNDING 























NOW...GET BETTER, EASIER, 
FASTER WORK .... -«@ 


For shoes which are to have uniform sole 
edge extensions, the improved design and 
smoother operation of the new U/C 
Rough Rounding Machine — Model B 
means work of uniformly high quality, in- 
creased production, and greatly reduced 
operator fatigue. 


IMPORTANT FEATURES ARE: 
e Higher speed — increased production. 


e Internal splash lubrication system re- 
duces parts wear to minimum. 


@ Positive clamp feed — no tendency to 


United Shoe Machinery Corporation 


BOSTON 


back feed — handles materials of any type 
up to 48 irons in thickness. 


e Auxiliary feed roll — sets up surplus 
stock for a clean, sure Cut. 

e Positive control of knife motion — no 
tendency to ‘‘lash”’ or over-run; much less 
need for sharpening. 

e Balanced crankshaft — extremely quiet, 
smooth operation with sharp reduction in 
operator fatigue. 

e Easily adjusted crease guide— changes in 
extension quickly set. 


Contact your United branch for additional 
details. 


MASSACHUSETTS 
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FOR A COMPLETE COLOR 


- 


- 


ON EVERY TYPE OF TANNAGE 


AND NEARBY TECHNICAL SERVICE 


FOR MOST ECONOMICAL FORMULAS 


> National Ani Dyes 


Gpesres*: ANILINE DIVISION ALLIED CHEMICAL & DYE CORPORATION - 40 RECTOR STREET, NEW YORK 6, W. Y. (Ae | 
hemical || 


Boston Providence Philadelphia Chicago San Francisco Portland, Ore. Greensboro Charlotte Richmond Atlanta Columbus, Ga. New Orleans Chattanooga Toronto 








THE BOOK OF THE YEAR 


The 3ist Edition of 
LEATHER and SHOES 


BLUE BOOK 


UNABRIDGED 
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Youll find tu the Glue Book 
INFORMATION YOU NEED EVERY DAY! 


Here is a book worth its weight in gold —a vitally important and 
valuable reference guide. It is the most complete, accurate and 
comprehensive directory of its kind ever compiled in this field and 
it contains many exclusive lists and features unavailable anywhere 
else. 

Included with a two-years’ subscription to LEATHER AND SHOES at 
$8 (Canada $10; Foreign $12). 
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This group of handsome men's dress shoes by Stetson Shoe Co., Inc., all are made from 
topgrade pigskin. The shoes retail from $25 to $27. The shoes are new in Stetson's line. 


PIGSKIN SHOE LEATHER: BoOM AHEAD? 


For decades only a trickle of pigskins for leather because of 


technical bottlenecks. 


But Wolverine of Michigan finally 


solved the problem with new equipment and procedure to 


produce “‘pigsides.”’ 


Now, at last, an annual potential of 


almost one-half billion feet of leather becomes realistically 
possible. Leather and Shoes travelled the country for the 
facts in this exclusive article. And here’s the story—one of 
genuine significance for the entire shoe and leather industry. 


Por many, many years shoe and 
leather men have looked longingly at 
some 500 million feet of raw pigskins 
“going to waste” each year. This 
vast leather potential—more than a 
third of the total footage of all shoe 
leathers produced annually in the U.S. 

has never come close to being real- 
ized. Up until just recently, tanners 
and packers were quick to cite all the 
“insurmountable obstacles,” chief of 
which were: 

1. Packers could get a greater 
profit by selling the skin for a variety 
of products other than for leathers: 
for lard, glue, gelatin, pork chips, etc. 

2. In the harsh bristle-removing 
process the skin was so damaged as to 
make it almost worthless for tanning. 


12 


3. Skilled hog-skinning labor was 
too costly to do the job on a practical, 
commercial basis. 

4. The pig’s peculiar 
makes skinning difficult. 

5. Traditionally, in the past, most 
pork meat products were sold with 
the skin on. 

6. Ordinarily, the only part of the 
skin available is a long, narrow strip 
along the back, its size practical only 
for small specialty leather items. 

But now the picture holds promise 
of sudden and drastic change. Most 
of the cited obstacles have been re- 
moved. This vast potential supply of 
pigskin leather may become a genu- 
ine reality. And here’s why: 

1. A new hog-skinning machine 


carcass 
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makes possible practical flaying at a 
rapid rate of several hundred hogs 
an hour (compared to about two an 
hour by the hand-skinning method). 

2. The resultant skins (“pig- 
sides”) average about three square 
feet—a practical, workable size for 
shoe manufacturers. There are two 
such sides per hog, or a total of six 
square feet. 

3. Packers can now realize a profit 
of about 22 cents per hog more than 
what they can get for the skins if 
sold for non-leather purposes. 

4. Several prominent packers are 
already utilizing the machine profit- 
ably, and more are becoming inter- 
ested. The commercial flow of “pig- 
sides” is already underway. 
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5. For the first time in the history 
of the packing industry an all-out 
scientific attack is to be made on re- 
moval of pig bristles without skin 
damage. This may well open up a 
vast supply of first-grade, full-grain 
pigskins. 

6. The shoe industry, despite war- 
time disappointments, is again show- 
ing a marked interest in pigskin 
leather shoes and the merchandising 
possibilities of this “different” type 
of leather. This could develop into 
a major type of footwear on a per- 
manent scale. 

Now, one thing should be made 
clear. In speaking of this “vast po- 
tential” of pigskin leather we do not 
mean whole pigskins. The latter re- 
quire skilled, time-consuming and 
costly labor (more than one-half 
hour per hog). Only about one per- 
cent of the 70,000,000 hogs slaugh- 
tered annually are whole-skinned. 
Most of our whole pigskins are im- 
ported from Europe and South 
America. There’s little chance that 
the supply of whole pigskins can be 
expanded appreciably in the foresee- 
able future, or that their relatively 
high cost will be reduced. 

The “vast potential” we refer to is 
concerned with “pigsides”—pieces 
measuring about three square feet. 
two per hog. Thus if all 70,000,000 
hogs were flayed for pigsides, we'd 
have an annual leather footage of 
nearly a half billion square feet. 

Pigsides are now being made com- 
mercially available with a patented 
hogside skinning machine developed 
by the Wolverine Shoe & Tanning 
Corp.. Rockford, Michigan. It does a 


BOTTOM is the pigskin strip commonly used for leather. Its small size (5 to 7 inches wide 
by 16 to 30 inches long) is too impractical for shoe upper uses. TOP is the new "pigside” 
leather which comes in a size about three square feet, ideal for shoe upper purposes. 


remarkably clean, rapid flaying job 
at the rate of about 420 hogs per 
hour. These pigsides represent the 
realistic promise of opening up a 
huge new source of supply of good 
quality pigskin leather to reach mass, 
popular-priced markets of consump- 
tion, especially in the footwear field. 

In fact, the whole motivating 
force behind the effort to create an 
enormous expansion of _ pigskin 
leather supply is Wolverine, which is 
today the largest producer of pig- 
skin footwear (chiefly workshoes). 
In fact, so successful has been this 


Wolverine's new hogside-skinning machine which produces "pigsides” 


of excellent quality and grain at a rate of 420 an hour. 
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relatively recent pigskin workshoe 
project that Wolverine cannot keep 
up with orders. 

Wolverine has for many years 
been a leading tanner of horsehides 
and producer of horsehide work- 
shoes and workgloves. But back in 
1939-40 the company began to see 
the handwriting on the wall—the 
trend of a declining horse population 
with consequent declining supply of 
horsehides. The company decided it 
had to find a “new” type of raw ma- 
terial as distinctive as horsehides. It 


(Continued on Next Page) 


Wolverine's pigside fleshing machine, 





PIGSKIN SHOE LEATHER 


(Continued from Preceding Page) 
didn’t want to get into cattlehide tan- 
ning because so many others were in 
it. The firm had built a distinctive 
tanning operation with horsehides, 
and was determined to do it again— 
but with another type of raw mate- 
rial. It decided on pigskins, despite 
what appeared to be insurmountable 
obstacles challenging them with this 
material. . 

It’s important to cite that Wolver- 
ine has been driven by a powerful 
incentive to succeed with this new 
venture. It was forced to find a re- 
placement raw material for its 
dwindling supply of horsehides. This 
fact has spelled the intensity of their 
whole drive. 


Strips Impractical 


Traditionally, on domestic hogs, 
the only portion of the skin made 
available for leather purposes is a 
strip along the backbone—a strip 
about 5 to 7 inches wide and 16 to 
30 inches long. Such a size is gen- 
erally impractical for shoe uppers 
where some 80 percent of all leather 
production goes. Wolverine wanted 
a larger, more workable piece. And 
here it began thinking of “‘pigsides” 
—the skin from backbone to belly. 
The problem was to find a practical 
way of skinning the hog to obtain 
these sides. 

And gradually was developed the 
Wolverine Hogside-Skinning Ma- 
chine, in cooperation with a packer. 
The machine complied with packing- 
house procedure as well as serving 
the tanners’ best interests. 

And simultaneously began what 
Wolverine calls its Pigskin-For- 
Leather Project, on which the com- 
pany has spent over $500,000 for de- 
velopment so far. Through persist- 
ence and determination the company 


LEFT, Woiverine's triple-tanned pigskin workshoe. The pigskin leather 
has been given a pigment finish. CENTER, two new men's casual pig- 





has surmounted countless obstacles 
and has now achieved the initial 
stages of its goal: a regular and sub- 
stantial flow of good quality pigsides 
coming to Wolverine from packers. 

Wolverine’s success with the Proj- 
ect to date can be attributed to two 
factors: (1) the development of its 
special machinery; (2) teaming up 
with cooperating hog-processing 
plants which have scalding and de- 
hairing equipment, along with Wol- 
verine machinery and procedures, 
capable of yielding clean carcasses 
having sound skins convertible to 
leather. 

Wolverine has made a fetish of 
getting quality pigsides via its pro- 
gram. During World War II tanners 
constantly complained of the poor 
quality of pigskins derived from 
domestic packers. Wolverine, over 
the past four years, probed the 
reasons for this poor quality and 
means of greatly improving quality. 
As a result, it developed procedures 
which turned the trick. 

For example, plants producing 
sound skins for Wolverine on a com- 
mercial scale employ cold water pre- 
conditioning of hog carcasses to re- 
move mud and dirt while softening 
the dead epidermal cells (scurf) 
prior to long tub-scalding in treated 
waters at a temperature of 134-138 
degrees F. for 6-614 minutes. This 
results in hogs that are ready to have 
their hair removed mechanically—a 
definite improvement over conven- 
tional procedure. The end result: 
good quality pigside leather. 

Wolverine is presently using 70,000 
pounds of pigsides a week, in addi- 
tion to 40,000 of bacon rinds or 
smoked skins (strips). It could use 
substantially more for its own pro- 
duction alone if the raw material was 
available. 


Wolverine has three pigskin work- 
glove plants, two horsehide work- 
glove plants, two workshoe plants 
(horsehide and pigskin), one dress 
shoe plant, and one tannery. The 
company employs about 1,500. Its 
shoe factory was started in 1902, the 
tannery in 1911. “In about 1915,” 
says Victor Krause, Wolverine’s 
Board Chairman, “we started tan- 
ning horse butts and making work- 
shoes out of them. We were told we 
were crazy, that we couldn’t make 
any headway with this ‘unconven- 
tional’ leather on a mass production 
scale. But we did. And today some 
people are telling us the same thing 
about our pigskin plans. All I say 
now is—watch us.” 


Leather with Character 


Pigskin leather is highly distinc- 
tive in character. The bristle marks 
extend right through the leather, 
forming a repeated triangular pat- 
tern of three tiny pore holes visible 
on both sides of the skin (see cover 
photo). These perforations give the 
skin a high porosity of “breatha- 
bility.” It’s claimed that the natural 
structure and texture of pigskin is 
the nearest to human skin, and thus 
is ideal for footwear. 

Its wearing qualities are excellent, 
more wear-resistant than most leath- 
ers. It’s highly resistant to deteriora- 
tion from sweat and mold because of 
its natural ventilation qualities. 
Teddy Roosevelt, for instance, used 
to have his favorite books bound in 
leather when he went on his African 
hunting expeditions because pigskin 
is resistant to fungus, moisture, 
humidity, etc. 

Pigskin can be dyed in any color, 
is commonly finished with aniline 
dyes and a clear lacquer. Light “nat- 


(Continued on Page 16) 


skin shoes made by George E. Keith Co. RIGHT, women's pigskin 
casual shoe made by Turian, Inc. 
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The Wolverine Shoe & Tanning Corp.: A, central office; B, warehouse; 
C, power plant; D, tannery; E, shoe factory "A". Other plants, 
particularly workglove, are located elsewhere. 
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ural tan” is the most common color 
used. 

One difficulty, however, has been to 
obtain an attractive finish on this 
leather—the polished look of new 
dress shoes. Though some work has 
been done on this without marked 
success, leather chemists say it poses 
no particular problem if some inten- 
sive effort is given to the job. 

In recent months there has been a 
sharply revived interest in pigskin 
footwear by manufacturers and re- 
tailers alike. While there are some 
who believe that this may be spas- 
modic, there is a greater and enlarg- 
ing number who believe that this 
may prove to be the start of a big, 
new era for pigskin footwear. And 
for good reason: most of the former 
supply and quality obstacles concern- 
ing this leather are rapidly dimin- 
ishing. 

Wartime Setbacks 


For years, pigskin footwear had 
ups and downs. It suffered a par- 
ticularly serious setback immediately 
after World War II because many 
bacon rinds, fatbacks and other poor 
quality skins were embossed to imi- 
tate pig and were allowed to be sold 
in ration-free shoes during the OPA 
price control period. All this leather 
was merchandised as pig. As there 
was a heavy supply of this leather, 
most of it inferior quality, it was 
fabricated into all types of shoes. 
This gave pigskin a black eye, much 
as the wartime fabrics and plastics 
for shoes left a bad taste in retailer 
and consumer mouths. 

The John R. Evans Leather Co. 
makers of the trade-named “Jimmy 
Pig” line, states, “We have been com4 
batting that condition ever since, and 
we feel we’ve now reached a point 
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where this resistance to the leather is 
definitely being overcome at the im- 
portant retail level.” 

An example of how pigskin leather 
shoes are catching hold is the fact 
that a growing number of leading 
shoe manufacturers have installed pig- 
skin shoe lines. Allen Edmonds is 
reported producing around 600 pairs 
a day to retail at about $19.75 a pair. 
Stetson has developed a handsome 
line of men’s pigskin shoes retailing 
at around $25 to $27 a pair. 

Other companies on the pigskin 
dress and casual shoe bandwagon are 
Vocational Footwear, Turian, Inc., 
General Shoe Corp., Craddock-Terry, 
George E. Keith, to name a few. And 
Wolverine, which thus far has spe- 
cialized in pigskin work shoes, may 
soon go into a line of smart casual 
and sport types. 

Joseph W. MacPherson of John R. 
Evans Leather Co., who has been 
working closely with many shoe man- 
ufacturers on pigskin footwear, says 
that some of these producers are do- 
ing some highly interesting things 
with these shoes, and will do much 
more for the seasons ahead. Many 
reports confirm that men’s pigskin 
shoes are being exceptionally well 
received by retailers this season. 

MacPherson, who has had consid- 
erable experience with pigskin leather 
footwear, believes that these shoes 
have a bright future. “If pig leather 
is styled and merchandised in its 
proper place in the shoe picture, it 
can be well sold to retailers as that 
important ‘extra pair’ which they are 
so diligently seeking. In my opin- 
ion, pig leather has its ideal appeal 
in men’s and women’s casual and 
sport type footwear. It makes very 
cool, soft and comfortable upper 
leather.” 

However, a detailed investigation 
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reveals something of tremendous sig- 
nificance in appraising the potential 
of pigskin footwear: Pigskin shoes 
have never been fully merchandised 
on a large, all-out scale; have never 
been given their full design and fash- 
ion and utility possibilities and their 
wide potentials in fitting into the 
whole shoe picture. 

There are many footwear fields yet 
unexplored or only partially explored 
for pigskin. House slippers, athletic 
footwear, boys’ and youths’ mocca- 
sin types, general loafer types, chil- 
dren’s shoes, infants’ shoes, comfort 
footwear for older persons, walking 
and spectator types, various aspects 
of playshoes and casuals, trim or 
over-all treatments in men’s and 
women’s high style lines, ete. 


Major Tests Ahead 


Moreover, it has yet to make its 
major test in the big potential market 
of popular-priced footwear, the mass 
consumption field. We're speaking 
now not of the high quality, high- 
priced imported skins which belong 
on high-priced shoes with their 
limited market; nor of the low-end 
brackets consuming the inferior or 
damaged skins such as were common 
during the last war. 

We're thinking of the good quality 
“pigsides” now becoming increas- 
ingly available in large quantities 
through the new flaying method and 
with the increasing participation of 
packers. The big mass shoe market 
becomes a feasible target with these 
pigsides, about three square feet in 
size and altogether adequate for shoe- 
making purposes. 

How will the shoe and leather in- 
dustry bring to reality this vast po- 
tential of good quality pigskin leather 
now “going to waste”? A little back- 
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ground brings to light some impor- 
tant facts. 

The skin of the pig is the only 
animal skin converted into edible 
products: lard, gelatin, pork chips (a 
popular snack packaged similar to 
potato chips), etc. For example, 
gelatin is used in making ice cream, 
jello, candy, pastry, canned meats, 
etc. And the principal source of gela- 
tin is pigskin. 

This has long been the accepted 
market for the packers’ pigskins. As 
a result, today only about one per- 
cent of all domestic hogs are flayed 
for leather purposes. In fact, only a 
few packers take the trouble to re- 
move the fatback strip which is sold 
to tanners to make leather for insoles, 
shoe linings, and a wide variety of 
small novelty leather goods. 

One of the earlier objections of 
packers was that they thought there 
was a loss of poundage yield on the 
meat product with the skin removed. 
This is deceptive and not necessarily 
true. For example, the skin acts as 
a barrier during the curing and smok- 
ing processes. With the skin off, a 
more uniform curing and smoking is 
accomplished at greater speed, effi- 
ciency and saving in costs. 

But today, declares Henry Tefft, 
Director of Packinghouse Practices 
and Research of the American Meat 
Institute, more and more hog meat 
products are being sold with the skin 
removed. The super-markets and 
their packaged meat merchandising 
methods have been largely responsi- 
ble for this major change. Today, 
most hog meats are sold defatted and 
skin off in pre-packaged form. 


Cost No Obstacle 


The “cost” of pigskin removal, 
formerly a point of resistance, is no 
longer an obstacle. States the Na- 
tional Provisioner, leading trade 
paper in the meat packing industry, 
“Under any or all conditions, the 
green skins must eventually be re- 
moved. No matter how the skins are 
handled, whether for edible or tan- 
ning purposes, they entail processing 
costs. As a rind on a smoked belly 
it has the least value. The removed 
skin brings its largest return for tan- 
ning purposes.” 

Another major reason why the 
shoe and leather industry has never 
had access to this huge potential of 
pigskin leather is due to the method 
employed by most meat packers in 
removing the bristles from the hog, 
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which virtually ruins the skin for 
tanning purposes. 

Removal of hog bristles is one of 
the packers’ most troublesome prob- 
lems. If any hair rootlets are left on 
the skin they give smoked meats an 
unsightly appearance. Heretofore, 
the packer’s aim was to get a hog 
carcass absolutely free from hair or 
bristles, regardless of the damage 
done to the skin to obtain the result. 
The cost in labor and equipment to 
do this has been heavy. 

Also, government inspectors are 
extremely rigid in their specifications 
on bristle removal. To pass govern- 
ment inspection a hogskin must be 


Full grain sport oxford made from pigside 
leather by Wolverine. 


immaculately clean of bristles. So 
the packer applies severe methods— 
primarily a harsh scalding and in- 
tensive singeing with flame. Both usu- 
ally ruin the skin. 

But Wolverine has developed a 
highly efficient method of scalding the 
hog without damage to the skin. A 
regular but new dehairing machine is 
equipped with scrapers that yield a 
“wiping” action on the carcass. This 
has proved highly successful in re- 
moving scurf and hair from the skin 
without scarring or gouging of the 
grain surface. Moreover, with this 
method little if any singeing is re- 
quired on the portions of tne skin 
from which the pigsides are derived. 

Extremely significant, it has been 
found that without exception, pack- 
ers using the above methods have the 
lowest per unit processed direct labor 
cost for cleaning hogs. 

By using the above methods, some 
70 percent of all pigsides being de- 
livered to Wolverine have undam- 
aged grain surfaces. Wolverine is 
certain this percentage will increase 
even more. For example, the Ameri- 
can Meat Institute, through its affili- 
ated Research Foundation, has now 
undertaken an intensive study (for 
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the first time in the 60-year history 
of the packing industry) to find an 
efficient way to “clean” hogs. It is 
expected that the methods resulting 
from this research — which, inci- 
dentally, is being financed by Wol- 
verine—will yield close to 100 per- 
cent of pigsides with undamaged 
grain surfaces. 

Another “traditional” obstacle 
cited by tanners and packers in pig- 
skin removal has been the peculiar 
nature of the pig carcass itself. The 
skin of a hog can’t be neatly “peeled” 
off as with the skin of other animals. 
There’s no prolonged line of detmar- 
cation between skin, fat and meat. 
The skin has to be expertly cut off 
by a slow hand method, and even 
here it usually suffers from butcher 
cuts. Packers have claimed it takes 
too much time and care to skin a 
whole hog, so they’ve by-passed skin- 
ning for tanning purposes. The rela- 
tively few whole domestic hog skins 
which reach the tanner come from 
country butchers and quick-freeze 
locker plants where careless skinning 
is done. 


No Theory 


But the Wolverine equipment and 
procedure has largely nullified this. 
It’s no theory. Packers who have 
adopted the machinery and method 
are now producing pigsides at a sub- 
stantially more profitable rate than 
if the skins were sold for edible prod- 
ucts. With the Wolverine machine 
there’s no such thing as a “butcher 
cut” as found in other types of hides 
and skins. The skin is delivered clean 
and unscarred. 

Some tanners have claimed that a 
hog’s skin has many grain imperfec- 
tions (scars, bruises, disease, etc.). 
Wolverine, however, claims that the 
hog’s skin incurs less grain damage 
than average livestock because the 
hog is among the youngest of animals 
—about six to nine months old— 
when slaughtered. Most hog skin im- 
perfections, says Wolverine, are due 
to incompetent flaying or handling. 

For the better part of 60 years the 
packing industry has given almost no 
consideration to preserving the hog 
skin for use as leather. Most of the 
reasons for this have already been 
cited. But most of these “reasons” 
or obstacles have now been removed. 
As a result, it’s believed that from 
now on there will be a constantly en- 
larging supply of pigsides and pig- 
skin leather, particularly for use in 
footwear. 

Some packers (and tanners as 
well) have expressed the feeling that 
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if a large pigskin supply is developed 
it will knock down the price or value 
of other hides and skins. While a 
substantial increase in raw materials 
may have some effects on prices, it 
could prove a healthy effect. 

One thing being overlooked by 
that argument is the fact that with a 
greatly increased supply of raw ma- 
terials for leather, the leather indus- 
try would be able to seek out many 
new and receptive markets for leather 
and leather products (wall tiles, 
flooring, wall paneling, lampshades, 
furniture, apparel, house furnishings, 
and countless other items) without 
fear of forcing up prices due to a 
lack of supply in the face of increased 
demand. This would: 


1. Greatly expand the volume of 
business done by the leather industry. 


2. Increase the hide and skin vol- 
ume and activity of packers by virtue 
of an enlarged market and supply. 


3. Permit leather to play a more 
important role and in a more varied 
way in the lives of consumers. 


4. Permit reasonable profits for 
all involved sources. 


5. Prevent many of the erratic 
price fluctuations in the super-sensi- 
tive rawstock and leather markets. 


6. Give the leather industry a 
chance to expand—something it can- 
not do presently with its limited 
sources of rawstock. 

There are some people in the in- 
dustry who feel that the move 
toward pigskins-for-leather is inevi- 
tably on its way, and packers won’t 
be able to stop it, anyhow. Packer 
resistance, however, may prove to be 
much weaker than some have an- 
ticipated. 


Three Potent Forces 


There are always three potent 
forces working toward maximum 
utilization of pigsides for tanning: 


(1) the trend of the public to buy 
skin-off pre-packaged meats; (2) the 
trend toward declining profits to the 
processor of pork primal cuts due 
to keen competition between proces- 
sors; (3) the trend toward the 
elimination of waste whether in man- 
power, equipment or materials. 

It has now been substantially 
demonstrated that the packer can 
make 22 cents more for every hog 
processed the Wolverine way than he 
can by utilizing the skin for products 
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other than leather. This saving is for 
material (skins) alone. There’s an 
additional saving on labor costs. 

From a profit standpoint the 
packer eventually can’t help but pro- 
duce pigskins. Except for the initial 
investment (it may run as low as 
$2,000, depending upon the packer’s 
installed scalding and dehairing 
equipment), the packer is in the clear 
to turn a better profit on the skins 
for tanning purposes than is now ob- 
tained for other purposes. 

In a medium-sized plant some 
12,000 hogs weekly are processed. 
Thus, if the hogs were skinned (pig- 
sides) for tanning purposes, the plant 
would realize a profit of about $2,500 
above that received for skins con- 
verted into other products. This 
would come to about $130,000 a year 
in extra profit. 

The National Provisioner states 
that with Wolverine’s new equipment 
and procedure, “this is the most 
profitable means of pigskin disposal.” 


Economical for Packers 


John Blankenship, manager of the 
Storm Lake, Iowa, plant of Kingan 
& Co., one of the first packers to in- 
stall the Wolverine equipment, states 
that the savings of pigskins for tan- 
ning is absolutely economical. In 
comparison with other outlets and, 
after deducting the additional costs 
of curing, pigskins-for-leather is the 
most profitable way of disposing of 
these skins. He should know. He has 
processed several millions of these 
skins for leather purposes, has com- 
pared the results with previous opera- 
tions where the skins were used for 
purposes other than leather. 

Wolverine has found that smaller 
packers have been more enterprising 
than large ones in willingness to 
adopt the new procedure. In the 
smaller companies the decisions can 
be made faster, involving less red 
tape. Also, the competitive spirit is 
sharper, with less resistance to change 
or new ideas. 

However, once “the project” moves 
into high gear it’s believed that the 
packers will move into it full force, 
developing their own skinning, flesh- 
ing and dehairing machinery and 
procedure, with many improvements 
that will further step up the flow of 
domestic pigsides of good quality. 
Incidentally, a number of foreign 
packers and machinery producers are 
inquiring about the Wolverine equip- 
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ment and methods, with interest in 
employing them. 

Another advantage to the packer 
is that the skins can be cured and 
stored, whereas if used for edible 
products they have to be processed 
quickly to sell at current market 
prices. 

During World War II the Conser- 
vation Division of the War Produc- 
tion Board investigated the matter of 
utilizing domestic  pigskins for 
leather, claiming that this desperately 
needed rawstock was going to waste. 
Despite lengthy investigations, much 
discussion and filing of many official 
reports, the whole thing died “in 
committee.” It lacked the support of 
packers, tanners and shoe manufac- 
turers alike. Chief obstacle, of 
course, was the lack of effective 
equipment to do the job on a com- 
mercial basis. 

Nevertheless, during the war pig- 
skin was in good demand as a “sub- 
stitute” leather, despite the poor 
quality of the product as a result of 
the damaged condition of the skins 
as they came from the packers and 
other sources. Pigskin prices showed 
a steady drop from wartime to pres- 
ent—from around $2.50 to a current 
price of around 55 cents for one’s 
and two’s. The low price has made 
it unprofitable for renderers, and the 
latter have become increasingly re- 
luctant to supply the skins. 


Payoff Coming 


Nevertheless, Wolverine’s pioneer- 
ing efforts are beginning to pay off 
—with the big pay-off still to come. 
The answer, of course, lies with a 
wholly fresh approach to what was 
always a tough problem. But now 
there has come the introduction of 
new equipment; new procedure; the 
development of a “new” type of pig- 
skin rawstock (pigsides) ; the greatly 
improved quality of the pigskins; the 
important assist from the American 
Meat Institute’s research program for 
bristle removal without skin dam- 
age; the growing interest of packers 
in pigsides for leather; and the shoe 
industry’s revived interest in pigskin 
footwear. 

Wolverine’s primary interest is not 
to make a profit on the sale of its 
skinning equipment, but to make 
available a great increase in the flow 
of pigsides for their own leather uses. 
This patented equipment is supplied 
to the packer who pays installation, 
maintenance and operating costs. 

(Concluded on Page 51) 





ASK INDUSTRY PAY FOR REPORTS 


CENSUS BUREAU MEETS 
WITH SHOE OFFICIALS 


Government May Speed Up 
Production Data 


A proposal that industry pay for 
monthly reports on shoe production 
from the Census Bureau was on the 
agenda for discussion this weekend 
between shoe industry and Census 
officials, the bureau has disclosed. 

William Sheskey, economist of the 
National Shoe Manufacturers Asso- 
ciation; Maxwell Field, executive 
vice president of the New England 
Shoe and Leather Association; and 
Ed Drew of the Tanners’ Council 
are the industry executives due in 
Washington for the conference. 

They were to meet with Maxwell 
R. Conklin, director of the industry 
division of Census, and Alfred I. 
Jacobs, chief of the apparel section, 
which includes shoes. 

Census officials said that the talks 
would also cover ways to speed up 
gathering of information for and is- 
suance of the monthly reports on 
shoe production, and possibly adding 
other information to the report. 

Normally, there is a six-weeks lag 
between the close of a month and the 
issuance of a report from Census 
on actual. production during that 
month. For the month of June, there 
was an eight-week lag, partly be- 
cause two staff members of Census 
were discharged in the government’s 
economy wave, it was explained. 

Census officials complain that some 
companies are slow to report their 
production and related data to the 
bureau, and this sometimes holds up 
publication of the monthly report. 

Industry officials have countered 
that the Census might publish the 
report without the information from 
laggard companies, after making an 
estimate of the production of those 
firms. 

Census has replied that this might 
give away, at some future time, the 
actual production of the laggard com- 
pany, when a correction is made, 
and the bureau is bound not to do 
this. 

Both House and Senate Appropria- 
tions committees suggested that the 
Census bureau consider steps to 
charge for special reports, including 
monthly shoe production reports. 


HONOR LEWISTON FIRMS 

The Lewiston Chamber of Com- 
merce will pay tribute on Sept. 22 to 
the management of two shoe manu- 
facturing firms which have con- 
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tributed to the industrial develop- 
ment of the Maine community. 

Testimonial banquet will be held 
at the DeWitt Hotel in Lewiston in 
honor of Knapp Bros. Shoe Mfg. 
Corp. of Lewiston, and Belgrade Shoe 
Co. of Auburn. 

In a letter to members, the Cham- 
ber of Commerce said, in part, “Com- 
petition among communities for 
new industries is terrific. We of 
Lewiston and Auburn indeed are for- 
tunate that these two firms have de- 
cided to expand their operations in 
our community. 

These two manufacturers have re- 
ceived attractive offers from other 
cities but their decision to remain 
in Lewiston-Auburn and to provide 
employment for our people and to 
assist our economic growth is a de- 
cision that we hail.” 


MANOWITZ TO ADDRESS 
NORTHWEST TRAVELERS 


William Manowitz, president of 
Hussco Shoe Co., Honesdale, Pa.. 
maker of Huskies sport shoes and 
moccasins, will be featured speaker 
at the Spring Shoe Show of the 
Northwest Shoe Travelers opening 
Oct. 31 at the St. Paul Hotel, St. 
Paul, Minn. 

One of the nation’s top manufac- 
turers of brand-name, popular-priced 
sports shoes and moccasins, Mano- 
witz has been president of Hussco 
Shoe Co. since 1947. He is a found- 
ing member of the Young Presidents 
Organization, a national group of 
successful businessmen who became 
heads of million-dollar corporations 
before they reached the age of 40. 

Manowitz will speak on the sub- 
ject “The Independent Retailer’s 
Future Was Never Brighter.” 


N. E. Quartermaster 


Holds Meeting 

Members of the New England 
Chapter of the Quartermaster Asso- 
ciation met Saturday evening, Sept. 
19, for a dinner-meeting at the New 
Bedford Country Club at North Dart- 
mouth, Mass. 

Guest of honor was Brigadier Gen- 
eral Alfred B. Denniston, Deputy for 
Administration, Office of the Quar- 
termaster General. Gen. Denniston 
spoke on matters of interest to re- 
serve officers and industrialists. 

Col. W. E. Coombes, chapter presi- 
dent, presided at the meeting which 
was co-sponsored by the National As- 
sociation of Cotton Manufacturers. 


LEATHER and SHOES 


HIGHER COSTS KEEP 
COMPO PROFITS DOWN 


But New Activities Expected 
To Show Results 


Net profits of Compo Shoe Ma- 
chinery Corp., Boston, for the first 
six months of 1953 totaled $96,715, 
equal to 31 cents a share, as com- 
pared with a net of $147,384 or 47 
cents a share in the corresponding 
1952 period. 

The decline, however, was attri- 
buted by Charles W. O’Conor, Compo 
president, to increased expenditures 
for research and sales development 
activities of the company. 

In Compo’s semi-annual report 
released this week, O’Conor reported 
that specially-trained personnel, ne- 
cessitated by new research and sales 
development activities along with ex- 
tended technical and shoemaking 
services resulting from the introduc- 
tion of new equipment and adhesives, 
contributed to higher costs. He 
added that expansion of these new 
programs should bring “a significant 
improvement” to Compo’s position in 
the shoe industry. 

Total Compo operations in the six 
months amounted to $2,136,330, an 
increase of 13.5 percent over the 
$1,882,320 reported in the first half 
of 1952. 

New Announcement 

The company will soon announce 
its distribution program as exclusive 
distributor in the U. S. and Canada 
for shoe machinery made by Mas- 
chinenfabrik Moenus A. G. of Frank- 
furt, Germany. Compo-Moenus last- 
ing room machines are currently in 
operation at the company’s pilot 
plant in Lowell, Mass., where trade 
press and shoe manufacturing execu- 
tives have viewed demonstrations. 

For the six months ended June 30, 
1953, U. S. shoe manufacturers pro- 
duced 44,614,195 pairs of shoes on 
sole-attaching machines from Compo 
—a gain of 3,398,073 pairs or 8.! 
percent over the 41,216,122 pairs 
produced a year ago. 

The Compo system continues to 
be used widely for women’s shoes, 
gaining 4.6 percent over last year, the 
report states. Compo machines also 
showed an increase of 42 percent for 
juvenile shoes in the first half 1953. 
Application of the new Bonwelt 
method to manufacture of men’s 
cement-sole shoes has been progress- 
ing “favorably.” 
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GENERAL SHOE OPENS 
SHOE FITTING COURSE 
Money-Back Guarantee For 
Shoe Retailers 


Establishment of The Shoe Fitting 
Institute and a complete training 
course for retail salesmen in correct 
shoe fitting and more profitable sales- 
manship were announced this week 
by General Shoe Corp. of Nashville, 
Tenn. 

More than 4,000 retail shoe sales- 
men over the country have already 
enrolled in the company-sponsored 
course and 10,000 are expected even- 
tually, according to Jack Braden, 
vice president of General Shoe Sales 
Corp. “The crying need of retailers 
today is for clerks who can sell,” 
said Braden. 

The new course features a 46-page 
manual titled “Correct Shoe Fitting 
and Guide to More Profitable Sales- 
manship.” General Shoe is offering 
a “money back” guarantee to retail 
shoe clerks who do not sell more 
shoes after completing the course. 

Braden said the course is “an easy- 
to-take training course that will help 
clerks sell more shoes, make more 
money and become more satisfied, 
more confident, steadier employes for 
their stores.” 

Cost of the course, which includes 
training manual, examination by 
Shoe Institute instructors, “gradua- 
tion certificate,” etc., is $2.10. The 
retailer pays only $1.00 of this, to be 
refunded in 30 days if the store feels 
the selling power of its clerks has not 
increased. 

Eight major points covered in the 
course are: 

1. Opportunities Unlimited 
Have the Knowledge. 
What are Normal 
How to Fit Them. 
Points to Check in Fitting Shoes. 
Real Salesmen Help Customers to 
Buy. 

How to Talk to the Customer. 
Handling Customers of Various 
Types. 

How to Clinch the Sale. 

How to Sell the Extra Pair. 


MILLER REPORTS 
SALES & PROFITS OFF 
Sales of I. Miller & Sons, Inc., and 
subsidiaries, leading producer of 
women’s high-style shoes, for the fis- 
cal year ended May 2 totaled $22.- 
121,676, a decline of over $1 million 
from the preceding year’s net sales 
of $23,428,838. 
Net profits for the fiscal year 
amounted to $268,557, equal to $3.16 
a share. This compares with net sales 


If You 
Feet — And 
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of $400,204, equal to $4.68 per share 
in the previous year. 

Profits before taxes of $358,956 
amounted to $623,940. A year ago, 
Federal income taxes were $378,000 
and profits before taxes were 
$700,280. 

The company reported total cur- 
rent assets as of May 2 were $8,196,- 
967 compared with assets of $8,348,- 
337 a year ago and total current lia- 
bilities were $1,953,838 against 
$2,319,490 last year. 


ST. LOUIS OUTPUT 
UP 8% FOR SIX MONTHS 


Shoe production in the Eighth Fed- 
eral Reserve District during the first 
six months of 1953 totaled 50,103,000 
pairs, an increase of eight percent 
over the 46,453,000 pairs produced 
in the corresponding period of 1952, 
the Federal Reserve Bank of St. Louis 
reports. 

During June, factories in the St. 
Louis area produced some 7,466,000 
pairs, two percent above the 7,321,- 
000 pairs reported in May 1953 and 
only one percent more than the 
7,374,000 pairs produced in June 
1952. 


TANNING SYMPOSIUM 
TO OPEN JANUARY 16 
The 3rd annual “Tanning Sym- 

posium” of the Wisconsin Tanners 

Production Club has been scheduled 

for Jan. 16, 1954, at the Plankinton 

Hotel in Milwaukee, Wis., according 

to an announcement this week by 

Charles S. Raddatz, chairman of the 

group’s Publicity Committee. 

The all-day meeting, which begins 
with registration at 9:00 a.m. and 
ends with a dinner that evening, will 
feature several papers presented by 
outstanding tanners and leather tech- 
nicians. Details and plans of the 
meeting will be released shortly. 


Schweinigel Outing Set For 
September 29 
The annual Schweinigel Outing, 
complete with the famed Calcutta 
Sweepstakes, luncheon, dinner and 
entertainment, will swing into action 
Tuesday, Sept. 29, at the Ozaukee 
Country Club in Thiensville, Wis. 
Tickets to the anticipated event, 
which includes a day of golfing and 
various other events, are available 
from the Schweinigel Club, 416 North 
Water St., Milwaukee, Wis. 








BOOT AND SHOE GRAVEYARD 








Hundreds of American-made leather boots line road to Panmunjom in Korea after being 
discarded by Communist prisoners of war enroute to repatriation. Red Chinese and Korean 
prisoners threw boots from trucks carrying them to Panmunjom so Reds could photograph 
them barefooted on arrival at exchange center, use pictures to show how prisoners were 
"mistreated." These are same type of boots Communists removed from dead or wounded 
U.N. soldiers during war. More enterprising South Koreans have organized collection teams 
along Panmunjom route, do big business peddling discarded boots to Korean civilians. 
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SMALLER SLAUGHTER 
SEEN FOR NEXT YEAR 


Government Expects Market 
“‘Readjustments”’ 


Smaller meat supplies are antici- 
pated next year, according to the De- 
partment of Agriculture, which feels 
there is no reason for farmers to be 
discouraged now by abundant sup- 
plies and low prices. The Depart- 
ment noted that hog producers have 
not stepped up production despite 
favorable feed prices. 

Cattlemen, it said, seemed to be 
repeating their post-World War II 
“let-down” when they “retrenched 
sharply, sometimes selling cattle to 
their later regret. Only in case of a 
serious business decline and weaker 
consumer demand—not now in view 
—would prices a year hence repeat 
this year’s down-trend for cattle or 
fail to be above average for hogs.” 

Despite predictions earlier this 
year that the cattle population would 
continue to swell through 1956, the 
Department said meat supplies are 
not expected to increase next year 
and “may be smaller.” It added 
“adjustments” in cattle marketing 
and prices this year “already have 
gone much farther than was expected 
earlier.” 

During the Labor Day week-end, 
Secretary of Agriculture Benson ad- 
vised sheep producers not to ship 
lambs to market right now. Heavy 
shipments will continue to depress 
prices, he said. He added the long- 
range outlook does not justify fur- 
ther liquidation of flocks now. 

The U. S. sheep population has 
dwindled from 40 million in the 
early 1940’s to 28 million today. 
Only the government’s willingness to 
support fairly high wool prices—de- 
cided upon at the outbreak of the 
Korean War—prevented sheep grow- 
ing from a more serious collapse in 
the last three years, wool men say. 


Popular Price Applications 
In Mail 


Reservations for display space at 
the forthcoming Popular Price Shoe 
Show of America can be made by 
filling out official application blanks 
which were mailed Friday, Sept. 11. 
Exhibitors who participated in last 
May’s show must act within two 
weeks to reserve same space they oc- 
cupied at the previous event. After 
that time, other members of the in- 
dustry and related fields will be 
mailed application blanks. 

Convention programs will stress 
correct timing of PPSSA under the 


slogan “Tops in Timing—Best for ~ 
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Buying.” This places emphasis on 
fact that PPSSA offers the industry 
an opportunity to work with the facts, 
not guesses. 

Plans for a dramatic fashion pre- 
sentation, “Pederama,” are under 
way directed by I. M. Kay of Bel- 
land Shoe Stores, Inc., St. Louis, Mo., 
and Saul L. Katz of Hubbard Shoe 
Co., Rochester, N. H., chairmen of 
the fashion show committee. 


Cincinnati Shoe Club Holds 
Annual Outing 


Members of the Cincinnati Shoe 
and Leather Club met Saturday, Sept. 
12, at the Rolling Green Country 
Club in Kentucky for the group’s 
annual picnic outing. More than 800 
members attended the day’s events 
which included soft ball games, 
luncheon and various other events. 

Committee members who arranged 
this year’s outing were D. F. Bush, 
Al Huesing, Walter Schafstall, Ed 
Cleveland, Leo Buse and George 
Hoffman. Ernie Furstenau is presi- 
dent of the club. 


NEW YORK SHOEMEN 
SEEK NEW CONTRACT 


Negotiations To Begin On 
September 29 


Officials of the Shoe Manufacturers 
Board of Trade in New York, which 
represents some 40 better grade 
women’s shoe manufacturers, and 
Joint Council 13, United Shoe Work- 
ers of America, CIO, will meet Sept. 
29 to open negotiations for a new 
labor contract. 

Demands of the union have not yet 
been revealed although it is under- 
stood more benefits and possibly a 
wage increase may be sought. Pres- 
ent contract expires on Oct. 31. The 
union represents some 4,000 workers 
employed in member plants of the 
Board of Trade. 

Union representatives will include 
Fileno De Novellis, manager; An- 
thony Scimeca, secretary-treasurer; 
and Herman Cooper, counsel. Man- 
ufacturers will be represented by 
Benjamin Seligman of Seligman & 
Seligman, New York attorneys. 








NEOLITE TAKES TO WATER 








Something new in soling materials is Goodyear Tire & Rubber Co.'s Crown Neolite sole 
which actually floats as demonstrated. Model Joan Burke appears amused at antics of both fish 
and sole in the same bowl. Sole's millions of tiny holes enable it to float, yet it is waterproof. 


LEATHER and SHOES 


September 19, 1953 





September 19, 1953 


Life Stream 


of Industry 


Now Yours Automatically 
Where You Want It 
—When You Want It 


Your INDUSTRY, like so many others, very probably 
uses brine in its operation. 

And now the LIXATE Process, pioneered and devel- 
oped by the International Salt Company, takes all the 
complications, all the inaccuracies, all the costly han- 
dling out of brine making. You use rock salt —and grav- 
ity does all the work. 

You just turn a valve and instantly you have brine where 
you need it, when you need it — automatically! 

And because this pure brine is always 100% saturated, 
because it always contains exactly 2.65 pounds of salt 
per gallon, your brine measurements are unfailingly 
100% accurate. 

Hundreds of companies have saved thousands of dollars, 
have improved the quality of their products by install- 
ing the LIXATE Process. Let International’s Industrial 
Division help you. Send the coupon below, today. 


INTERNATIONAL SALT COMPANY, INC. 

INDUSTRIAL DIVISION, Scranton 2, Pa. 

I am interested in knowing what the Lixate Process can do for 
MY plant. Please have an International Industrial Engineer 
contact me as soon as possible. I understand there is no cost, 
no obligation. 


FIRM NAME 





ADDRESS 





city 





STATE 





MY NAME 





MY TITLE 
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CANNING 


TANNING 





SOFTENING 


MEAT CURING 


DYEING 


CHEMICALS 











the LEX ATE* process 
>, for making brine 














In the dissolution zone— flowing through a bed 
of Sterling Rock Salt which is continuously re- 
plenished by gravity feed, water dissolves salt to 
form 100% saturated brine. In the filtration zone 
—through use of the self-filtration principle origi- 
nated by International Salt Company, the satu- 
rated brine is thoroughly filtered through a bed 
of undissolved rock salt. The rock salt itself filters 
the brine. Nothing else is needed. 


INTERNATIONAL SALT CO., INC. 
SCRANTON, PENNSYLVANIA 


SALES OFFICES: Atlanta, Ga. s Chicago, III. 
New Orleans, La. ¢ Boston, Mass. ¢ St. Louis, Mo. 
Newark, N. J. ¢ Buffalo, N. Y. © New York, N. Y. 
Cincinnati, O. © Philadelphia, Pa. e¢ Pittsburgh, Pa. 
Richmond, Va. e ENGINEERING OFFICES: Atlanta, Ga. 
Chicago, Ill. ¢ Buffalo, N. Y. *Reg. U. S. Pat. Off. 
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CANADIAN CATTLE 
SLAUGHTER SOARS 


But High Prices Help Keep 
Exports Normal 


The most striking feature of Cana- 
da’s livestock situation in 1953 has 
been the sharp increase in domestic 
consumption of meats. During the 
first five months of the year, the dis- 
appearance (from inspected slaugh- 
ter only) of beef advanced no less 
than 20 percent over the correspond- 
ing period of 1952, the Canadian 
Government reports. 

In addition, the increased Cana- 
dian disappearance of beef has main- 
tained domestic prices of cattle at 
too high a level to induce a normal 
volume of live cattle exports to the 
United States, this official source 
suggests. 

However, the recent volume of cat- 
tle marketings indicates a large sea- 
sonal volume of cattle marketings in 
the fall and Canadian prices will de- 
cline seasonally, it is pointed out. 


Marketings Larger 


Net marketings of cattle to the end 
of the fifth month in 1953 were 36 
percent larger than in the correspond- 
ing period of 1952 but only two per- 
cent higher than in 1951, with mar- 


ketings to this date appearing to foi- 
low a normal seasonal pattern and 


beginning their summer decline 
around the beginning of the sixth 
month. 

For leather and shoe manufactur- 
ers it should be indicated now that 
comparisons of cattle marketings in 
1951 and 1953 are unreliable despite 
the similarity in their patterns to 
date. In 1951, farmers were build- 
ing up herds and there was only a 
moderate increase in fall marketings 
after the summer decline. In 1953, 
there are strong indications that the 
increase in marketings of cattle that 
usually comes two years after num- 
bers have begun to rise has already 
begun. 

If this is the case, officials say total 
marketings in 1953 will exceed those 
of 1952 by approximately 10 to 
15 percent. 

To achieve a 10 to 15 percent in- 
crease over 1952, net marketings in 
the fall of 1953 would have to total 
about 500,000 head or 8 percent 
more than in 1951 and equal to the 
numbers marketed between Sept. and 
Dec. of 1952. 

In the first five months of 1953, 
only 10 million pounds of beef and 
3,580 head of beef cattle were ex- 
ported from Canada. Though the 
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United States market had been open 
to Canadian livestock and livestock 
products for the preceding three 
months, Canadian prices had been too 
high to encourage any substantial 
purchases by the United States 
buyers. 

Prices of beef reflect cattle prices 
in Canada and account for the ab- 
sence of an export movement as well 
as for the accumulation of beef in 
storage. In recent months, value of 
cattle exports from Canada moved up 
sharply after mid-year, rising to a 
total of $8,104,000 in the first seven 
months of 1953 compared with only 
$4,193,000 in the same period of 
1952, including $2,014,000 in July, 
$1,678,000 in June, $1,622,000 in 
May and $1,445,000 in April. 





Heads S#. Louis Show 








Paul Johansen, president of Valley Shoe Co., 
St. Louis, and second vice president of the 
St. Louis Shoe Manufacturers Association, 
who has been named general chairman of 
the Association's Eighth Annual Fall Shoe 
Showing. The showing will be held April 
25-28 in leading St. Louis hotels. Other 
members of the show committee will be 
announced shortly. 


H. O. Toor Buys Hanover 
Shoe Plant 


Purchase of the Hanover Shoe fac- 
tory in Emmitsburg, Md., was an- 
nounced this week by H. O. Toor, 
president of H. Jacob & Sons, Inc., 
and H. O. Toor Shoe Co. of Han- 
over, Pa. 

Toor said that the plant, formerly 
used for the manufacture of boys’ 
welt shoes, will be converted to pro- 
duction of high grade stitchdowns. 
It will augment production of the 
Toor plants in Hanover. 

The plant is expected to produce 
from 2,400 to 3,000 pairs daily with 
operations scheduled to begin on 
Sept. 21. It will operate under the 
name of H. O. Toor Shoe Co. 
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BIG PACKER UNIONS 
HEAD FOR SHOWDOWN 


Rival Unions Cooperate In 
Wage Drive 


Wage negotiations in the meat 
packing industry seem headed for a 
showdown. The CIO United Pack- 
inghouse Workers and the AFL Amal- 
gamated Meat Cutters are demand- 
ing a 124% cents hourly pay raise and 
a company-paid medical plan which 
would bring the complete “package” 
cost to 1714 cents. Although for- 
merly bitter rivals, the two unions 
have indicated they are working in 
“close cooperation” in negotiations 
with the industry’s “big four” — 
Swift, Armour, Wilson and Cudahy. 

Labor trouble may be a possibility 
at the big packer plants. This week 
the unions held a joint meeting at 
Chicago, composed of local repre- 
sentatives from 39 Swift & Co. plants 
across the nation. A spokesman said 
the delegates might authorize a 
strike vote. 


Wisdom Needed 

At the meeting, delegates dis- 
cussed the unsatisfactory course of 
negotiations to date and attempted 
to work out a program “designed to 
convince the company of the wisdom 
of settling this dispute with our 
unions.” Ralph Helstein, UPW chief, 
and Earl Jimmerson, AFL union 
president, said negotiations for a 
new contract had been going on for 
two months with no agreement. 

A walk-out of 600 CIO workers at 
the Swift plant at Sioux City was 
staged on Wednesday, Sept. 9th, the 
work stoppage being called to protest 
alleged “stalling” in wage negotia- 
tions. Workers took time out to at- 
tend a union meeting but voted to 
return the next day. 

At mid-week, officials of Cudahy 
Packing Co., one of the “Big Four,” 
reported that the company has 
reached an agreement with United 
Packinghouse Workers. The company 
said it had agreed to dismiss a suit 
for damages filed against the union 
and to reinstate to their jobs eight 
employes suspended at the Omaha 
plant. 

Cudahy said it would match any 
settlement terms reached by the union 
in its contract negotiations with 
others of the “Big Four.” 

Swift & Co., in a letter to employes 
claimed the company has been “more 
flexible than the union.” Swift claimed 
it had offered a wage increase of 
almost three cents per hour in its 
initial offer. 
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HARRIMAN TANNERY 
ORDERED CLOSED 


Offensive Odors Cited As CATTLEHIDE LEATHERS (In 1,000 hides) 


blic Nuisance Total Belting, Harness Bag 
Publ Cattle Mechani- Sad- Case, Uphol-_ All 


In an unprecedented action, the Hides Sole Upper cal dlery Strap  stery Others* 


Massachusetts State Public Health seve 22095 12124 531 477 387 510 233 
s . > ee : 21070 11582 675 524 382 601 272 

Department this week ordere a€..: 9 
: -* ° T rye 28121 15600 1064 650 581 699 448 
Harriman & Son, pioneer North Wil- 30828 15398 1213 ‘637 936 306 saes 
mington tanner, to shut down its sok a 13073. 1292, 632,—isi800s—‘i2SSséd‘S3 
plant as of Oct. 31. The Department cosceee 26152 13002, 1439 613, 629 232—Ss«1818 
: : . 27566 14567 1324 556 572 272 1750 

‘laime snsive yera- 
claimed offensive odors from opera meee saaas saa rep pe sa yan 
tion of the tannery were causing a _... 28824 15529 1134 440 813 529 1455 
“public nuisance.” vevcusees 26070 14213 1004 270 760 594 1213 
Dr. Alton S. Pope, deputy com- banter Se 13753 we. te. 6 a 1074 
cope te » gate oh ti arks the 24391 15377 789 218 813 689 1312 
missioner, saic the action mark: 22703 14034 284 284 673 ‘$n Pt 
first time in 31 years the department 22663 14508 618 232 692 637 826 
has closed an industry under the : 2123 472 1343 64 23 66 72 83 
nuisance law. He stated public com- ‘ 1995 472 1224 65 22 63 66 83 
plaints about offensive odors from . 2020 1244 63 24 63 78 85 
the tannery were first made in 1944 ex. Soe 480 1330 70 24 67 80 82 
and the law was invoked “with great 2117 486 1316 64 20 70 69 92 
reluctance” after repeated attempts June 1998 500 1180 62 19 74 68 95 
to correct the odor had failed. July 1815 390 1118 65 22 66 56 98 


He added that a public hearing one 
held last March in the State House *Data from 1942 forward not directly comparable with previous data. 


COMPARATIVE LEATHER PRODUCTION FIGURES 








established “beyond a doubt” that 


the tannery operations constituted a 
nuisance “affecting the public health, CALF, KIP, GOAT, KID, SHEEP AND LAMB LEATHERS (In 1,000 hides) 


comfort and convenience. ” Sheep Leathers 


Tannery officials were not avail- Total Glove, 
able for comment. Goat, Sheep, Gar- Shear- All 
i Kid Lamb ment Shoe lings Others 


40419 38914 18420 11604 2563 6327 
COMPO OFFERS NEW eee 37697 37920-17725 9966 3322 6907 
ADHESIVE SERVICING socavies 45373 51915 22542 14166 5779 9428 


41127 53629 19459 14983 9596 9591 








Compo Shoe Machinery Corp. of 37351 59315 20415 15474 11210 12216 
Boston is offering shoe manufacturers pip 53976 = 20370: 15040 6690 11876 
glans ; : 4026 52450 17294 17153 6508 11495 

a specialized adhesive service, accord- ar eet 24123 47999 ~=—«415781 asian poet pte 
ing to Charles W. O’Conor, president Fe nbeecs, 37188 36535 11265 12498 5409 7363 


pee a anv hae 37970 33492 10419 11392 4993 6688 
of the company. The company has 

i 4 sg ny ew lavabidsades 34774 28644 8411 9998 4498 5737 
established a separate Adhesive Serv 37159 31501 9750 10708 $322 6091 


ice Department to supplement the 31111 24504 7108 8548 3074 $774 
Adhesive Sales Department and dis- ¥ 30472 27936 10142 9144 3558 5092 
trict offices. ese 2802 2215 743 787 254 431 

Lee L. Blyler, vice president of : 2719 2368 883 715 296 474 
Compo Chemical Co., and Technical ; 3172 2319 872 707 246 494 
Director of Compo Shoe Machinery Apr. 2979 2435 1007 740 268 420 
Corp., will head the Adhesive Serv- 2992 2618 1147 777 304 390 


ice Department. June 3121 2520 1140 704 272 404 


The new service group will fur- July 
nish technical assistance on cement 
shoemaking problems and will also cal Research Laboratory and testing search Laboratory as assistant; Jo- 
offer suggestions on the use of Compo of shoe materials will also be con- seph R. Farrell and Ellsworth Knapp 
adhesives for various types of shoes, — ducted by the new department. as inside Laboratory technicians; and 
qui and materials sisting Blyler will be Richard © Thomas P. Cushn 1 Rol 
equipment and materials. Assisting Blyler will be Richare 1omas P. Cushman and Robert 

Wear and field tests for the Chemi- J. Carey of Compo’s Chemical Re- — Demers as Field technicians. 


ei. CHARMOOZ 
a THE PERFECT SUEDE LEATHER 


685 2828 2103 975 564 257 307 





‘x BLACK AND COLORS 


AMALGAMATED LEATHER CO'S. INC. 


WILMINGTON 99, DELAWARE 
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Still more news of growing shortage of civil- 
ian goods, leather and shoes included, in Russia and 
satellite countries continues to pour in. First is re- 
port which took up almost four full pages in Sept. 13 issues 
of Pravda, Communist Party newspaper, and Isvestia, the 
government daily. 


Report declared Russian agricultural pro- 
duction is falling far short of nation’s growing re- 
quirements. Heavy industrialization and national apathy 
blamed for unsatisfactory farm conditions. For example, 
Russian government admits the nation’s total number of 
cattle declined by 2,200,000 head in 1952 and the number of 
milk cows by 550,000. If government admits to this high 
figure, chances are the actual decline is much heavier. 


Slaughter and other farm output is failing 
to meet demands of leather, shoe and other indus- 


tries, says report. Villains include diversion of high- 
quality personnel to industry, a system of crop delivery 
quotas which penalizes productivity and protects backward- 
ness and poor organization. Yet, less than a month ago, 
Pravda featured a report (first in many years) claiming that 
the Soviet's fifth Five-Year Plan had scheduled an increase 
of 55% in shoe production over 1950 (see L&S, Sept. 5 
issue). Evidently, various branches of Red Government are 
ignoring each other's claims. 


Still worse off are the satellites. Poland, 
where public criticism of Communist practice (as opposed 
to Communist doctrine) is encouraged, is almost stripped of 
consumer goods. 


Poland’s own state-controlled papers print 
daily reports of increasing scarcity of goods on store 
shelves, accompany reports with complaints of man in the 
street and housewives. Yet Government, rather than allevi- 
ating shortage, is adding to it by stripping stores to free more 
labor and materials for manufacture of capital equipment, 
including shipyards, iron works and mechanized coal mines. 


Practice brings forth some amusing regula- 
tions by Government. Latest decree permits customers 
in shoe stores to try on only right shoe of a pair. If cus- 
tomer wants to try on left shoe, he or she must first surrender 
identity card as guarantee they won't run away with the new 


shoes. 


Still another report, this time in Sept. 14 issue 
of Life, describes ersatz footwear issued to Russian foot sol- 
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diers. Despite common belief that Russian military is get- 
ting a good part of best leathers and shoes made in the Soviet, 
average Russian rifleman gets one pair of shoes with ersatz 
leather tops coming half way up his calf. The shoes chafe 
his feet, often are sucked right off his feet in deep mud or 
snow. And Russian veterans still talk reverently of Lend- 
— leather boots they received from U. S. during World 
ar II. 


Packing industry profits far below those of 
any other major industry for third year running. 
So says American Meat Institute. Institute claims 1952 net 
earnings of packers were only three-fifths of a cent per dollar 
of sales of meat, hides and skins, and other cattle products. 


Total sales of meat and other products in 
1952 amounted to $11,250,000,000 or 11.4 thou- 
sands of millions of dollars. Out of each dollar of sales, 
packing industry paid out 99.4 cents of which the greatest 
expense was for purchases of livestock and other farm prod- 
ucts amounting to 77.6 for each sales dollar. Wages and 
salaries accounted for 10.9 cents, supplies and containers for 
3.9 cents, transportation for 2.4 cents, depreciation, sales and 
other expenses 3.5 cents and taxes 1.1 cents (nearly double 
the profit). 


Growing industry concern over decline in 
leather and shoe sales since early Aug. allayed some- 
what by reports from both National Shoe Manufacturers As- 
sociation and Tanners’ Council, industry's two largest trade 
organizations. Both feel that conditions and signs are favor- 
able for good if not sensational fall and winter. 


Council says post Labor Day buying pace, if 
continued, should place Aug.-Sept. retail shoe sales for this 
year equal to the same period last year. Manufacturers mail 
orders and fill-ins also beginning to show new signs of life. 
Despite high production level of past year, excess of produc- 
tion over consumption has not been “excessive” and was 
brought into further balance by six million pairage decline 
in Aug. Actually, says Council, estimated excess represents 
less than 10 days factory output for the industry and part of 
this is already in or awaiting transit to retailers. 
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AN in step 


with fa OM shoe styles 


A DU PONT COLOR FOR GRAIN SHOE UPPER LEATHER 





This shade developed by Du Pont gives a 


DYES RECOMMENDED 
FOR TAN SHADES 


beautiful tan shoe color with outstanding color performance 
that helps insure customer satisfaction. It is typical of the 
shades achieved from the entire line of Du Pont dyes. Du Pont Resorcin Brown 5G Conc. 200% 
Du Pont Chromate Brown EBN 
“PONTACHROME”* Brown RH Conc. 
“PONTACHROME”* Brown HN Conc. 


Du Pont dyes offer deep penetration, levelness 
of shade and full, bloomy undertones . .. are compatible 


with syntans. Colors stay true to shade 


*REG U S. PAT OFF 











through the usual processing after dyeing. 


In addition to manufacturing a complete line of dyes, 
Du Pont’s Dyes and Chemicals Division Z. ie 


offers the help of a technical -service staff. 


You'll find this experienced staff ready to work 
with you on your coloring problems. GU POND 
ore us can ort 


BETTER THINGS FOR BETTER LIVING . .. THROUGH CHEMISTRY 
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tough, 


Tus astonishing new reinforcing 
material is indispensable to manufacturers 
of shoes designed with Cut-outs, V-Vamps, 
Strippings, Straps, etc. 

Available in Black, White, Grey, Fawn 
ind Natural. Rolls or shoe-folded 8 x 8 
. 40” width, . 1-2-3 ply. 


Ideal for combining with SWA-ZON, 
Fabrics, Quarterlinings. It is also used in 
triple combined backing. 


“Nu-Sta”” 


Tear resistant 
Stronger than you need 


HARVARD COATED 
PRODUCTS COMPANY 


112 NORFOLK AVENUE 
ROXBURY, MASS. 
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Combine High Style 
and Comfort 


A new development by HARVARD. 

Here we have fashionwise comfort for all types of shoes. 

Now being adopted by more and more makers of conventional 
THE FOAM RUBBER type footwear. . 
IS COMBINED TO Cushions the foot and conforms to the regular size of the 
ats as tgs er shoe. No extra manufacturing operations required — no 
KIDKO LEATHERBASE need for extra patterns or dies to insure proper fit — it 
SOCK LINING OR SHEETINGS works like vour regular sock lining. 


HARVARD COATED PRODUCTS CO., Inc. 


112 NORFOLK AVENUE ROXBURY, MASS 


REPRESENTATIVES 

ARTHUR V. EPSTEIN VICTOR SHORT HAROLD FINEN 

1133 Broadway Windsor Road 834 Reedy Street J. B. ROBERSTON 

New York, N. ¥. Kirkwood, N. ¥. Cincinnati, O. Cuthbert's Bidgs. 

12 Plein St. 

JOHN H. MAHLER ALLEN SHACKELFORD SHOE FACTORY SUPPLIES Capetowsg. So. Africa 

505 Thomas Bidg. 5906 No. Bay Ridge 1200 So. Grand Bivd. 

Dallas, Texas Milwaukee 11, Wise. St. Louis 4, Mo. 
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Build platform shoes 
almost as light as pumps 





—with Armstrong’s new ‘‘FLEXICORK’’ 


Yes, with Flexicork— Armstrong's new incredibly 
light, incredibly flexible cork platform—you can 
make women’s platform shoes almost as light as 
conventional pumps. 

Flexicork, easily identified by its distinctive green 
color, is one of the lightest cork-composition ma- 
terials ever developed. It has the springy flexi- 
bility of cork-and-rubber, vet it’s firm enough to 
be used in most shoes without lamination. 

Like all Armstrong platforms, Flexicork cuts clean 
without cracking, It’s uniform in density for uni- 








ARMSTRONG’S 


rlexicork 
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form handling. All sheets are cut exactly to your 
specifications. They help give you smooth, fast pro- 
duction with a surprisingly low “in-the-shoe” cost. 


SEND NOW FOR FREE SAMPLES 
To see how light and flexible Armstrong’s Flexi- 
cork is, make up a few test shoes. We'll be glad 
to provide as much of this new material as vou 
need—without cost or obligation. Just call your 
Armstrong representative or write Arm- 
strong Cork Company, Shoe Products 
Dept., 6209 Drury Ave., Lancaster, Pa. 


OTHER ARMSTRONG PLATFORM MATERIALS 


Whether your shoes call for an extra firm platform, or one 
that's light and moderately flexible, Armstrong can sup- 
ply exactly what you want. Armstrong's complete line of 
cork-composition and cork-and-rubber materials includes 
platforms for every taste and shoe design. 
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“Stylescope 


NEWS TRENDS 


: 





There's a new concept in shoe design which is making 
subtle inroads into fashion scheme. This is a third dimen- 
sion. Whether or not this trend was coming anyway, or 
whether it's being prompted by newly aroused public in- 
terest in 3-D movies and pictures, remains a question. How- 
ever, general atmosphere in the fashion world itself, as well 
as present-day environment, gives this trend in shoes 
authenticity. 


It all started a couple of seasons back with talk about 
two-textures. This was big news at time of launching. Tex- 
tures became key word in a fresh approach to shoe design. 
Public took to it. Fashion world in general was agog with 
luxurious, elegant ideas on textured ready-to-wear and ac- 
cessories. And now shoes have advanced a step further 
adding depth of design to perk up style picture. 


New fabrics have 3-D feeling. There is more emphasis 
than ever on embossed fabrics, brocades, metallic threads 
running through weaves, etc.—all of which give a feeling of 
depth to new clothes. And shoes are in fortunate position 
of being a fashion item easily adaptable to third dimen- 
sional effects. These can be achieved by bows which 
might have raised centers, inverted pleats. It is also 
achieved through various kinds of trims. Chunky, glittery 
jewels enter in here. These are larger than ever before— 
large enough so that they give completely new look to 
shoes. Various kinds of embroidery treatments. Patterns 
in straw threads, braids, underlays patterned in lacy ef- 
fects—all these add to depth interest. 


This trend most obvious in pumps. Pumps have been with 
us as leading silhouette for some time now, but pumps of 
today are a far cry from pumps of yesterday. And that's 
because of this new emphasis on trim, texture and dimen- 
sion. Added to this are new treatments, such as tapering, 
pointed toes. Squared off tapered toes and square throat- 
lines are final factors in making new pumps look really new. 
Where pumps will go from here is anybody's guess—but 
it looks as though, at this point, that there are still plenty 
of new fields to conquer. 


New heels help to add new look to footwear scheme. 
These capture and attract interest to back of foot as well 
as front. These are shaped to emphasize over-all lines of 
shoe. For instance, squared off backs on thin tapering 
heels to go with squared-off tapering pointed toes. Tiny 
leather bows at the back of ankle to balance pert bows 
at throatline of vamp. And again, the fact that more and 
more of traditional high-heel styling is being put into 
mid-heel heights, and the fact that even high heels are 
not as high as they used to be, changes picture somewhat. 


—_—_~>—__—_ 


Getting back to this question of shorter skirts and what 
they mean to women's footwear industry, Estelle Ham- 
burger, noted fashion authority, had a few comments to 
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make at recent meeting of NSRA women's shoe style com- 
mittee. She said, ‘Outlining the trends in incoming fashions, 
shorter skirts mean shoes in the spotlight .. . and a greater 
increase of heels between mid-height and high, on types 
of shoes formerly identified only with high heels."' Miss 
Hamburger went on to point out that the increasing cos- 
tume look in coat-and-dress composition, plus the disap- 
pearance of everything strict or tailored about suits means 
the suit shoe and its old concepts will diminish as the 
spectator has diminished, both turning in softer and lighter 
directions. 


On subject of colors, Miss Hamburger stated, ''Prints in 
flowing colors .. . color melting into color, changes the old 
concept of patent-with-prints to shoes of new clear pastels. 
Suitings give the key (because suits are bought and sold 
on an ever-earlier schedule due to increase in travel). 
. .. This means shoes in a new light range of neutral aniline 
calfskins beginning where we left off with the medium 
waxy tones, and becoming paler and lighter like the 
bleached tones of modern woods." 


——<»———— 


Current issue of “Mademoiselle” features double-page 
editorial spread on “Campus Footwork,” in which four out 
of the five shoes featured are made of ''Shag,"' the textured 
leather which is produced exclusively by the Brezner Divi- 
sion of Allied Kid Company. Says Miss Helen O'Hara, 
Fashion Coordinator for Allied Kid Company, ‘Naturally, 
we are pleased with ‘Mademoiselle's’ story which backs 
up our own belief that ‘Shag’ has a tremendous fashion 
future. With the big swing to casual clothes of all kinds 
—for both men and women—'Shag' fits in perfectly. Its 
‘nubby' texture and informal good looks make it a perfect 
choice for moccasins, wedgies, sneakers and other leisure 
shoes.'' Shoes of ''Shag'’ featured by "Mademoiselle" in- 
clude a crepe-soled style by Penaljo, a streamlined blond 
sneaker by Cobblers, a Robin Hood slipper with squared 
toe and curling flap by Capezio, and a tan ‘Shag’ on a 
foam-rubber wedge by Joyce. 


—_—@——— 


Fashion magazines beginning to talk about new fashion 
value of pigskin leathers. These in gloves, especially, as 
well as some mention of them in shoes. Story behind this 
trend is given in detail in this issue. Fashionwise, pigskin 
leather shoes and accessories look sure to click. Tannages 
look exceptionally good with glowing, soft colors. These 
items fit in well with present over-all fashion trend in shoes 
—browns-to-beiges in colors, softly supple constructions, 
and interesting textures in leathers themselves. 


“Kreabisn Mary bamion 
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LUMINOUS CEILINGS HELP SELL SHOES 








¥? 


Supplementary downlights, used to highlight and accent special features, are set into hung 
ceiling unit which surrounds Acusti-Luminus Ceiling at new Nunn-Bush shoe store on North 


Dearborn Street in Chicago. 


High quality lighting system helps bring every part of 


shoes into clear focus, aids salesman in pointing out features to customer. 


Are Welder’s Mitts 

September 14, 1953—Invita- 
tion to Bid TAP-30-352-54-85 cover- 
ing 9,360 right hand, chrome-tanned 
cowhide leather arc welder’s mitts. 
Specification MIL-M-16149A for mit- 
tens, dated March 12, 1952. Delivery 
by March 15, 1954. Procurement for 
the Navy. 


DROPS HARNESS 


C. Findeiss & Sons, leading harness 
leather tanner of Zanesville, O., and 
in the business since 1880, has an- 
nounced it is quitting the harness 
leather business. Instead, the firm 
will devote its tannery production to 
making leather for men’s shoes and 
belts. 





r 


Atlas Oils. 


Neatsfoot Oil 
Sulphonated Cod Oils 





ATLAS 
Guaranteed 


Tue simplest thing to remember about buying tanning oils is that experience 
—66 years of it—is back of Atlas Oils. That, plus a record of satisfaction to 
customers, is our most valued possession. 
do what so many tanners have done for so many years . . 


Split Oils 
Moellons 


~ 


Put the two together and you'll 
. you'll always buy’ 


Sulphonated Neatsfoot Oil 
and many Specialty Products 





ATLAS REFINERY, Inc. 


142 LOCKWOOD STREET 
NEWARK 5, N. J. 
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Dewey and Almy Offers 
New Fibre Welting 


Dewey and Almy Chemical Co. of 
Cambridge, Mass., is offering an im- 
proved fibre welting especially fabri- 
cated for stitchdown and mock welt 
shoes at no increase in price, accord- 
ing to G. L. Curran, field sales man- 
ager of the company’s Shoe Products 
Division. 

Made with Daralon fibre, the welt- 
ing has 100 percent greater tensile 
strength and increased firmness, the 
company claims. It is designed to lie 
flat on the shoe and permit clean edge 
trimming. 

Packaged in spools, it is available 
in natural, army russet, black, white 
and Tiger Stripe combinations of 
black and white, red and white and 
brown and white. 


RED FEATHER DIRECTOR 


Joseph T. McCauley, vice presi- 
dent and director of Allied Kid Co., 
Boston, has been named chairman of 
the Shoe and Leather Section of the 
1954 Red Feather Campaign of Met- 
ropolitan Boston. Proceeds of the 
campaign from Oct. 25-Nov. 24 will 
benefit 300 health and social welfare 
agencies, all members of United 
Community Services. 


PITCHER RETIRES 


Gould S. Pitcher has announced 
his retirement after 18 years as sales 
representative for C. S. Pierce Co., 
Brockton manufacturer of celluloid, 
fibre, buckram and wood shoe forms. 

Pitcher covered New York, Penn- 
sylvania, Virginia, Northern Ohio. 
Michigan, Central Indiana, Connecti- 
cut, and Southern Massachusetts. He 
has not revealed his plans for the 
future. 


HOCKING PROMOTED 


United States Rubber Co. has an- 
nounced the appointment of Arthur 
J. Hocking as advertising and sales 
promotion manager for the branch 
sales organization of United States 
Rubber Co.’s footwear and general 
products division. 

In his new position, Hocking will 
be responsible for advertising and 
sales promotion of Keds, Kedettes, 
waterproof footwear, waterproof 
clothing, Koylon mattresses and other 
products. He has been sales promo- 
tion manager since 1947 and asso- 
ciated with the company since 1943. 
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German Exports Jump 


Exports of West German leather 
goods and luggage during the first 
half of 1953 soared fully 46 per- 
cent above exports in the same period 
of 1952 according to a recent study 
by the Rhein-Rhur Bank of Dussel- 
dorf. Biggest customer for these 
goods was the U. S., which for the 
first time in many years purchased 
a good volume of German-made 
leather goods. 

The Bank survey found that the 
U. S. market, because of demand 
from the Middle West, South and 
Pacific Coast, offered almost un- 
tapped possibilities. Emphasis is upon 
genuine leather products, it said. 

Altogether, the Bank revealed, the 
share of plastics in production of 
West German-made leather goods 
fell to 27 percent during the first 
half of 1953 with leather making up 
the remaining 73 percent. Last year, 
plastics accounted for 29 percent of 
the materials used for personal goods 
exported. 


Seek U. S. Money 

The Indian firm of Abdul Jameel 
& Co., managing agent for Madras 
Vegetable Oils, Ltd., is seeking finan- 
cial and technical assistance from the 
U.S. in order to convert the Madras 
firm into a tannery. The latter now 
produces pungam oils, otherwise 
known as karanja and used for tan- 
ning. 

Abdul proposes collaboration with 
an American tanner in forming an 
Indo-American company. The Indian 
firm would supply existing facilities 
(three buildings of which two are 
only two years old) while the U. S. 
firm would be expected to contribute 
machinery, technical personnel and 
capital of 500,000 rupees or slightly 
over $100,000 American money. 


Thai Eases Hide Controls 


The Government of Thailand, seek- 
ing to stimulate hide exports because 
of depressed rubber and tin prices, 
has relaxed its standing controls on 
export of cow and buffalo hides and 
buffaloes and cattle. 

The ban of export of buffalo and 
cow hides has been modified to permit 
shipment of hides from exporters’ 
inventory stocks. There are approxi- 
mately 3,200 tons of buffalo and cow 
hides available in Bangkok, accord- 
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ing to informed trade sources. 
Monthly exports of 1,500 cattle and 
500 buffalo hides is now permitted. 


Tunisia Resets Duties 

The Government of Tunisia has 
announced that import duties on hides 
and skins, suspended last year, have 
been re-established in the country. 
Among products affected by the 
decree are all hides and skins includ- 
ing buffalo. 


SING SING SHOE BOOM 


Contrary to the recent experiences 
of regular shoe manufacturers, the 
shoe industry at Sing Sing prison in 
Ossining, N. Y., is having a hard time 
keeping up with orders. 

Although state laws prevent prison 
industries from competing with out- 
side manufacturers by selling on the 
open market, the prisons are per- 
mitted to sell to public departments 
and institutions. However, so heavy 
are the orders from these sources that 
Sing Sing’s shoe factory is well be- 
hind on orders, according to Warden 


Wilfred J. Denno. 


NEW SHOE PLANT 
MAY OPEN IN SUNCOOK 


The town of Suncook, N. H., may 
soon have a new shoe factory if it 
can supply enough workers to pro- 
vide the nucleus of a working force. 
At least, this is what town officials 
have been told by officials of a lead- 
ing manufacturer of women’s high- 
grade shoes. 

Although the name of the prospec- 
tive firm was not announced, Sun- 
cook officials indicated it was one of 
the more outstanding makers of high- 
priced women’s shoes. The shoe firm 
has already signed a lease taking over 
the second floor of the town’s China 
Mill building. 

Move to bring Suncook a new in- 
dustry was sponsored by the Allens- 
town and Pembroke Industrial Coun- 
cil and the New Hampshire State 
Planning and Development Com- 
mission. 

Town officials are currently con- 
ducting a door-to-door canvass, lining 
up workers for the new shoe plant 
which will eventually employ some 
250 workers. 








SHORT TERM 


BEAMHOUSE PRACTICE 
will be offered from October 19 to November 13 if 
sufficient applicants warrant its presentation. 


School of Leather and Tanning Technology 
PRATT INSTITUTE 


BROOKLYN 5, NEW YORK 


COURSE 
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VY Armour’s 
(ai 67.3 Bis m4 
Leathers 


U.S.A 


Ww 
... Choice, full 
grain, aniline 
combination 
tanned kips. 


CHICAGO - BOSTON - NEW YORK 


SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


TANNERS FIND SALES LULL 
CONTINUES ANOTHER WEEK 
Some Interest Reported In Aniline Calf But Volume 
Still To Come 


NEW YORK MARKETS 

Upper Leather: Market in side 
upper leather seems mixed with some 
tanners saying they are having a 
good business and moving leather, 
aniline finish and glove tannages 
mostly, while other tanners report 
business is slow and what little they 
sell is mostly fill-in needs. 

Besides aniline dyed and glove 
tannage leather, white buck and 
patent leather is in demand also. Or- 
dinary black as well as gun metal 
patent about the best sellers and 
while a good proportion of the patent 
is going to children’s shoe factories, 
women’s factories are also buying it. 
Good export demand for patent 
leather also. Prices remain un- 
changed. Large spread Elk is about 
44-42c and down, some 46c and 
down, aniline dyed large spread 
leather from up in the 50’s down to 
46c and down depending on tan- 
nage, etc. 

On patent leather one important 
tanner is 47-44-41-39c on large 
spread and 55-47-44-42c on extremes 
but he really is selling mostly from 
44c and down on large and 47c and 
down on extremes. 

Calfskins: New business in wom- 


en’s weight calf in this area has been 
slow as many shoe factories and 
other buyers of calfskins have not 
had their orders for the Spring sea- 
son. However, some tanners report 
they have noticed better demand 
which would indicate some factories 
at least, were getting new orders. 


Everybody looks for a good season 
in calf with aniline dyed smooth calf 
and glove tannages in the main and 
not much in suede. Prices on smooth 
calf skins, women’s weights, start 
from $1.03 to 95c and down and 
suede prices are $1.10 to $1.00 and 
down. The bulk of the trading is in 
the middle and lower grades of calf- 
skin leather. 


Sole Leather: Demand here con- 
tinues to be slow though some tan- 
ners thought this week was a little 
better so far. Prices continue firm, 
however, with 10 iron and up bends 
at 54e¢ or so, 9/10 iron bends 56-58c, 
middle weights 60-63c and lights up 
to 68c. Bellies are also slow but firm 
with cows and steers definitely 28-29c 
as to tannage, etc. Cows were down 
to 27c a week or so ago but here 
recently few good tannages, if any, of 
cow bellies could be had under 28c. 





Prices and Trends of Leather 


YEAR 1952 
HIGH 


KIND OF LEATHER THIS MONTH 
WEEK AGO AGO 


GLOVE LEATHERS 
HORSEHIDES 
80-1.00 85-1.10 


COWHIDES 
SHANKS CALF (Women’s) 67-1.00 67-95 73-90 80-1.03 
call CALF SUEDE ie 75-115 70-1.05 85-95 85-1.10 
ciainans teibene KID (Black Glazed) .... 55-90 55-90 75-90 75-90 
vs " KID SUEDE . 48-91 48-91 80-92 80-96 
PATENT (Extreme) ....................... 55-60 55-60 54-58 56-60 
SHEEP (Russet Linings) pa 20-32 20-32 17-28 18-32 
KIPS (Combination) uel 54-59 54-61 50-60 56-60 
EXTREMES (Combination) sa 50-55 49-53 48-56 54-56 
WORK ELK (Corrected) : 38-42 39-43 36-46 38-46 
SOLE (Light Bends) 66-69 66-69 68-70 65-70 
BELLIES 27-29 27-30 23-25 26-27 
SHOULDERS (Dble. Rgh.) 51-53 51-55 50-52 50-55 
SPLITS (Lt. Suede) ........ 5 33-37 33-39 34-38 35-39 
SPLITS (Finished Linings) 18-23 18-22 21-23 24-26 
SPLITS (Gussets) .......... 15-17 16-17 16-18 18-20 
WELTING (% x %) 744- 7%, 7%a- 7H% 7, 8 
LIGHT NATIVE COWS ....... 18-1814 18 1712-184 1714%4-18 


All prices quoted are the range on best selection of standard tannages using quality 





CALF (Men’s HM) ....... 77-1.10 77-1.10 


A.L.GEBHARDT CO. 


416 N. WATE 
PHONE DALY 8- 6919 


rawstock. 





LEATHER and SHOES September 19, 1953 





Some tanners say they have not sold 
a belly under 29c. 

Double rough shoulders continue 
slow though tanners expect the men’s 
waist belt manufacturers will begin 
to buy in volume. Prices on tannery 
run shoulders range from 45c to 52c 
as to weight with some men’s waist 
belt runs selling at 57-58c. Chrome 
retan sole leather moving well as 
there is a good business reported in 
children’s shoe factories. 

Garment Leather: Still very 
good demand reported from the gar- 
ment trade for suede and cape sheep- 
skins and goatskins as well as some 
side leather. Horse has been too high 
in price and not enough leather to 
meet the demand but some tanners 
say they are getting enough leather 
on hand now to meet a demand that 
the lower prices of horsehides will 
enable them to be competitive. 


Sole Sluggish 

Prices generally unchanged. The 
extra heavy bends list at about 53c, 
9/10 irons at 56c and below, 8/9 
irons around 65c although nothing 
done above 63c, and light bends at 
68-69c. Price pressure evident. 
Light bends do best business. 

Sole leather tanners of Philadel- 
phia report sales going along fairly 
well, with the exception of findings. 


Sole Offal Same 

Best business in both cow and 
steer bellies at 28c with range at 
27-29c. Single shoulders with heads 
on sluggish at 43c for lightweights. 
Those with heads off bring another 
2-3c. Not too much doing in double 
rough shoulders which bring 53c 
and down for lights, 50c and below 
for mediums. Heads hold at 16-18c, 
fore shanks 20c and down, and hind 
shanks 23c and below. 


Calf Moderate 


Price range all over the lot, de- 
pending upon quality, etc., but for 
most part, lightweight smooth calf 
brings $1.00 and down for very best 
small skins, about 85-72 for tannery 
run. Regular women’s weight skins 
listed up to 98c but 95c more often 
heard. Better interest below this to 
66-68c for lesser grades. Men’s 
weights bring $1.10 and down; in- 
terest starts at 95c down to mid-70’s. 
Top grade suede $1.15 and below. 
More sold below $1.00. 


Sheep Unchanged 
No change here, say Boston tan- 
ners. Better grade russet linings 
held at 27-28 but more business 
done at 23-24c. New orders still to 
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come. Colored vegetable linings 
28-27c. Chrome fair at 34c tops and 
down to 30c. 


Sides Waiting 

Combination-tanned kip __ sides 
bring 59-50c for HM weights, a cent 
less for M weights. Corrected vege- 
table kip sides 57c and below. Com- 
bination-tanned extremes 55c and 
below for HM weights. Work shoe 
retan 44, 42, 40c. Work shoe elk 
42, 40, 38c. 


Splits Draggy 

Heavy suede splits 40-34c¢ for tan- 
nery run. Better grades heard to 4c. 
Light suede splits 37c and below. 
Lining splits 23-21-19c. Gussets 16- 
14c for regulars, 17c for specials. 

Innersole splits 43-37¢ for HH 
weights, 40-34c for H weights, 30-25c 
for M weights. Natural sole splits 
28-22c for HM’s, 25-20c for M 
weights. 


Patent Moving 

Patent leather tanners in Boston 
report fairly good activity with in- 
terest growing. Price steady. Patent 
kips 90c and down to high 70’s. Ex- 
tremes tops at 59-60c and down to 
mid-40’s. Large leather 58c and 
below. 


Work Glove Steady 
LM weight work glove splits con- 
tinue quotable at 1l7c for No. 1 
grade, 16c for No. 2 grade, and 15c 
for No. 3 grade. M weight remains 
at 18c for No. 1s, 17¢ for No, 2s and 
l6c for No. 3s. 


Garment Better 


Improvement in the demand for 
cowhide garment leather reported in 
some quarters this week. Tanners 
able to secure steady prices ranging 
34-36c and down with some choice 
assortments again commanding 38c 
and down. Some report orders ag- 
gregating a considerable footage at 
these levels. 

The increasing popularity of cow- 
hide garment leather at competitive 
prices has been at the expense of 
other types in many instances. 
Horsehide garment leather slow and 
prices have an easier undertone, 
some business booked this week at 
40c and down by leading tanners 
whereas previous business was mostly 
at 42c and down. 

New business in sheepskin gar- 
ment leather also continued rather 
slow. Suede held at 37-38c for ordi- 
nary tannages up to 40-42c for bet- 
ter descriptions while grain finish 
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MOCCASIN 
COWHIDE 


at its colorful best 


Fashionably Soft for comfort. Most 
Adaptable to laced moccasins 
and casuals . . . finest full grain 
you've ever seen! 

SHOE SPLITS: Grain finished for 
mellow chrome uppers . . . Retan 
for soles... 

GLOVE SPLITS: Complete price 
range .. .Quality always uni- 
formly high. 


Write for swatches today! 


LOS ANGELES 
TANNING CO. 


4101 Whiteside Street 
Los Angeles 63, California 





Specialty Leathers 
Side — Horse 


Well known Tannages 
e 


KLENZETTE 
ANILETTE 


ROSS-ETTE 
ond the popular 


This tag attached to shoes 
uppered with Kleen-ette 


A.H. Ross & Sons Co. 


Chicago 22, Illinois 








ranged from 36c for tannery run up 
to 43c for choice tannages. 


Bag, Case and Strap Slow 

Case leather quoted nominally un- 
changed, 2-24% ounce at 4lc and 
3-34% ounce at 43-44c. No changes 
reported in strap leather prices, 
Grade A russet remaining nominally 
steady, 4/5 ounce at 5lc, 5/6 ounce 
at 53c, 6/7 ounce at 55c, 7/8 ounce 
at 57c, 8/9 ounce at 59c, 9/10 ounce 
at 62c and 10/11 ounce at 65c. 
Grade B russet is 2c less and Grade C 
russet 4c under the above prices. 
Premiums of 2c for colors and 3c 
for glazed usually charged above rus- 
set levels. 


Glove Leathers Mixed 

Pigskins doing as well as any of 
the leathers. A good cuttable grade 
sells from 55 to 65c. Palm stock 
quoted from 35c down to 20c. Top 
grades around $1.00 sell better 
abroad. 

Sudans doing well in the garment 
trade. Glove tannage quoted at 38c, 
35c and 32c. Garment tannage 
quoted as high as 54c but 40 to 45c 
seems to be the average price. 

Ladies’ weight cabrettas having 
hard going. Buyers don’t want to 
pay over 50c for good merchandise. 

Kid Same 

Nothing reported on white. Lin- 
ings fair but black linings decreased 
in demand, probably because the sale 
of black linings is closely related to 
black suede. 

Those who handle crushed find 


increasing business in white, black 


and blue. Volume is not sufficient 
to interest tanners who are not cur- 
rently processing crushed, to start 
production. However, it is enough 
for those who do a permanent busi- 
ness in crushed. 

Nothing much doing in. slipper 
leathers—a few sales in black, brown 
and dark blue to slipper manufac- 
turers in small quantity. Very few 
cowboy manufacturers buying slip- 
per weights right now. Nothing re- 
ported on satin mats, 


Average Kid Leather Prices 
Suede 32c-96c 
Slipper 25c-60c 
Glazed 25c-1.00 
Crushed 35c-75c 
Linings 25c-55c 
Satin Mats 69c-98c 


Belting Good 

Curriers say they find their orders 
cover every weight in curried butt 
bends and that curried shoulders are 
also going well. Many of the recent 
orders have been phoned in for im- 
mediate delivery rather than mailed 
in for future delivery. This would 
indicate that customers have let their 
inventory get low, and that business 
has gone above their expectations— 


a good sign. Prices still unchanged. 


AVERAGE CURRIED LEATHER PRICES 


Curried Belting 
Butt Bends 
Centers 12” ..... 
Centers 24”-28” .. 
Centers 30” ..... 
Wide Sides ...... 
Narrow Sides .... 


Premiums to be added: Ex Light, plus 5c- 
10c; Light, plus 7c; Heavy, minus 5c-10c; 
Ex Heavy, minus 5c. 


Better than yeu ever thought they could be made. 
Try them and be Convinced! 


(A 
AG 


Cut-Out, 
Marker Dies. 


ALSO Knox Marker 
Machines ond Dies 
And as always the finest 
Walker, Clicker, Mallet 
Handle, Freeman Model N 
and all other types of 
Perforation and 


INDEPENDENT DIE AND SUPPLY CO. 


La Salle near Jefferson, St. Louis 4, Mo., Phone: Grand 2143 


Associate 


NEW ERA DIE CO Mapleside Place, Red Lion, Pa 
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Tanning Oils Firm 


Raw Tanning Materials 


Divi Divi, Dom., 48% basis shp’t, bag. . .$72.00 
Wattle bark, ton ....‘‘Fair Average’’ $100.00 
‘ ‘*Merchantable’’ $ 96.50 

ounae, 8 . leat 

pone i bpeseenee eae 
Myrobalans, J. 1's Bombay . pik 

Sorted ...... bebe aren 

Genuines . 

Crushed 42-44% 
Valonia Cups, 30-32% guaranteed ....$58.00 
Valonia Beards, 40- Balog guaran- 

teed ... .$75.00-76. 00 
Mangrove Bark, "30% ‘So. ‘A m. * $57. 00-58.00 
Mangrove Bark, 38% E. African PP 


Tanning Extracts* 
Chestnut Extract, Liquid (basis 

25% tannin), f.0.b. means 

ci Se Cre oi es meee 

Barrels, c.1. 

Barrels, 1.c.1. Pere Tey Poke 
Chestnut Extract, Powdered (basis 

60% tannin), f.o.b. plant 

Bags, c.1. o éuke's gear 

Bags, l.c.1. 

Cutch, solid Borneo, 55% ain 
Hemlock Extract, 25% tannin, tk. 

RO WINE biked scelsy nccwnedetaaee 

bbls. c.l. 

Oak bark extract. 25% tannin, Ib. 

bbls. 6%-6%, 

Quebracho Extract: 

Solid, ord., basis 63% tannin, c.l. .11 31/64 

Solid clar., basis 64% tannin, c.l. .12 3/16 
Wattle extract, solid, c.l., East African 

60% tannin 
Wattle extract, solid, c.1., South African 

60% tannin ........ éusea se 
Powdered super spruce, ~ ame ‘es. 

05%; 1Le.l. 05% 
Spruce extract, tks., f.0.b. wks. .... .01% 
Myrobalan extract, solid, 55% tannin.. .07% 
Myrobalan extract, powdered, 60% tan- 

-10 
Valonia extract, powdered, 63% tannin .09% 
Quebracho Extract, Powdered, Swedish 

spray dried, 76-78% tannin 16% 
Wattle Extract, Powdered, Swedish, 

73% tannin 
Powdered Spruce, spray dried, Swedish 
Myrobalan, Swedish, Powdered 68-70% 
Oakwood, Swedish, solid, 60-62% 

Oakwood, Swedish, powdered, 64-66% 

Larchbark, Swedish, solid, 54-56% 

Larchbark, pereeeh, Swedish spray- 
dried, 58-60% .... 


Tanners’ Oils 


Cod Oil, Nfid., loose basis, gal. .... .90-.95 
Cod, sulphonated, pure 25% moisture .. .13 
Cod, eoaoenen 25% added ne 
oa . 1%-.12 
Cod, sulphonated, "50% ‘added miner 
0%-.11 
Castor ‘oil, No. 4 c. P. ‘drs. ‘Le. 
Sulphonated castor oil, 75% 
Linseed oil, tks., f.o.b. Minn. 
d 


Neatsfoot, 20° C.T. 
Meceatest,. BU" GT. wccaes 
Neatsfoot, prime drums, cl. 
LéL . cocee 
Neatsfoot, " sulphonated, “15% 
Olive, denatured, drs. gal. 
Waterless Moellon 
Artificial Moellon, 25% moisture 
Chamois Moellon, 25% moisture .. 
COMATIO GOBTOS aos ce cescccccscccs 
Neutral degras 
Sulphonated Tallow, 75% 
Sulphonated Tallow, 50% .......... 
Sponging compound 
Split Oil 
Sulphonated sperm, 25% moisture .. 
Petroleum Oils, 200 seconds visc., tks., 
f.o.b. 
ee Oils, 150 seconds visc., tks., 


*Imported Extracts are plus duty. 
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TANNERS REPORT FAIR ACTIVITY 
WITH PRICE PRESSURE STRONG 
Sales Made This Week After Concessions 
As Tanners Rule Market 


Big Packers Mixed 


A rather mixed situation has de- 
veloped in the market for big packer 
hides and an easier undertone has 
become increasingly apparent. Al- 
though branded steers and branded 
cows sold down a half cent in the 
latter part of the preceding week, 
demand later proved to be best for 
these selections. 

With native selections tending to 
drag, packers in many instances have 
resorted to combination deals, hook- 
ing up offerings of brands with na- 
tives which have tended to maintain 
prices on the latter. However, addi- 
tional supplies of heavy native steers, 
light native steers, heavy native cows 
and light native cows obtainable at 
last volume trading levels and are 
meeting with further price resistance 
from buyers. 

Heavy native cows in slower de- 
mand and packers holding this selec- 
tion for 17ce found buyers backing 
away and bidding down to 16'%c 
which was accepted by a large out- 
side independent packer. 

Light native cows, after moving in 
substantial volume at 18-18¥oc as to 
freight points, became more difficult 
to sell at better than 18c. This week, 
a big packer sold 8.500 from river 
points at 18c including some from 
St. Louis which previously had com- 
manded 18Mc. 

Scattered sales of big packer bulls 
of Aug.-Sept. takeoff have reported 
with last trading at 12c for native 
and lle for branded. 


Independents Move 

Packers’ Assn. sold a couple cars 
each of butts at 14c and Colorados 
at 13c and later sold 1.300 branded 
cows at 15c and 1,100 more Colo- 
rados at 13c. Minnesota packer sold 
a car of heavy native steers at 17c, 
and this seller later moved 1,200 
light native cows at 18c. 

A large lowa packer sold 2,000 
heavy native cows at 161c late in 
the preceding week and in earlier 
trading had moved 3,300 Colorados 
at 13c, 3,700 branded cows at 15e. 
1,800 light native steers at 174c and 
3.800 light cows at 18c. At the same 
time, the Minnesota packer cleared 
800 Austin branded cows at 15c. 
1,500 Fremont lighter avg. branded 
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cows at 15'4c and 670 Colorados at 
13c. 


Small Packers Drag 

Declines in the big packer market 
caused tanners to back away from 
the market for small packer hides 
and many buyers reduced their bids 
by a half cent this week. 

Early business in choice 50-51 Ib. 
avg. maximum small packer _ all- 
weights at 1544c and in 54 lb. avg. 
at 1414c selected fob. midwestern 
shipping points looked toppy com- 
pared with subsequent business. 
Some regular lots of 50-52 lb. avg. 
small packers sold at 15c selected 
fob. and one car of 49 lb. avg. 
brought the same price on a flat 
basis. 


Country Hides Soft 

Market continued on the soft side 
with locker-butcher hides free of 
renderers moving down from 12'4c 
to 12c. Likewise, mixed allweights 
containing renderers eased from 12c 
down to 11'%c in late dealings in- 
volving 50 |b. avg. hides. Light 


renderer hides averaging 40-41 lbs. 
brought 12c but regular lots averag- 
ing 48-50 lbs. were slow to sell at 
better than llc flat trimmed fob. In- 
terest from tanners limited in view 
of declines in surrounding markets. 


Kip Active 

A big packer sold 3,000 north- 
ern kip on Tuesday at steady price 
of 32c. Previous trading involved 
7,500 Rivers on that basis while 2,500 
St. Paul kip brought a premium of 
33c. Northern overweights nominal 
at 29c but 2,800 Nashville over- 
weights sold at midweek on steady 
basis of 28c. Southern kip and over- 
weights obtainable at 30c and 27c 
respectively. 

No new trading in big packer calf- 
skins since sales previously reported 
at 50c for heavy and 55c for light 
from northern points while St. Louis 
and Rivers last brought 474%4c and 
5244c_ respectively. About 7,500 
heavy and 2,500 light river calf later 
offered at steady prices but buyers 
inclined to back away and name 
lower ideas. 

Small packer calfskins sold at 40c 
for allweights and there were intima- 
tions that choice productions might 
command a premium, possibly up to 
A3c. 

Small packer kip remained around 
25c for midwestern productions but 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 

Sept. 17 
16.96T 
16.15T 
15.70B 
15.44B 
15.18B 
14.90B 


October 
January 
April 
July 
October 
January 


Close 
Sept. 10 


Total Sales: 


Net 
Change 
—19 
—03 
—05 


High Low 
For Week For Week 
17.25 16.95 
16.30 16.08 
15.85 15.65 
15.30 15.27 
14.95 14.90 


17.15B 
16.18B 
15.75B 
15.48B 
15.20B 
14.90B 
128 lots 








HIDE AND SKIN 


Present 

-17'% 

17 ¥4 

20! 
1612-17 


Heavy native steers 
Light native steers 
Ex. light native steers 
Heavy native cows 
Light native cows .......... 18 -18'% 
Heavy Texas steers .... 14 
Butt branded steers ....... 14 
Light Texas steers ... ; 15N 
Ex. light Texas steers . .. 18N 
Colorado steers ................ 13 
Branded cows 

Native Bulls 

Branded Bulls 

Packer calfskins 

Packer kipskins ............. 27 


-32 


17 


16 
18 
14 
14 


4714-55 


27 


QUOTATIONS 


Week Ago Year Ago 


17-171 1612 
2-18 17% 
21N 19 
14-17 ve 18 -18' 
-18'4 1712-182 
-1414 13 
-14'2 13 

1I5'’Z4N 153 
18'4N 17" 
-13% 12% 
-16 151-16 15-15% 
-12% 10 -12 91-10 
wy, 9 «11 8i4- 9 
4712-524 40 -50 
-32 28 -40 


Month Ago 


-32 25 


NOTE: Price ceilings have now been completely ended by the government. All 
remaining goods and services have been removed from price controls. All regulations 
winding up controls require that applicable records be held until April 30, 1955. 
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Texas allweight kip offered at 23c 
slow to sell and last reported sale 
at 22Vc. 


Horse Hides Ease 


An easy undertone continues here. 
Untrimmed northern _ slaughterer 
horse hides quoted at $9.50-10.00 
fob. shipping points for good quality 
productions of rather heavy average 
weight such as 60-65 lbs. or heavier. 

Trimmed northern _ slaughterer 
horse hides of similar quality also 
easier at $8.50-9.00 fob. and a few 
lots sold at the inside price even 
though some sellers were inclined to 
hold more firmly for the outside fig- 
ure. In some of the late trading, 
mules were included at a discount of 
$1.50. 

Cut stock remained about un- 
changed, fronts ranging $6.00-6.25 
with good northerns bringing the top 
figure. Butts held steady for the 
most part at $3.50-3.75 basis 22” 
and up. 


Sheep Pelts Spotty 


Some business in regular quality 
big packer No. 1 shearlings at $2.50 
while a couple of choice lots again 
brought $2.75, these prices consid- 
ered steady. Last sales of No. 2s 
were at $1.70 and No. 3s at $1.15. 
Fall clips range $3.00-3.25. 

Some good western lamb pelts 
sold at $3.35-3.40 per cwt. liveweight 
basis and mouton tanners in the east 
paid up to $3.50 each for good pelts 
from 85-90 lb. avg. lambs. Eastern 
slope Colorado and short western 
lamb pelts starting to appear on the 
market but due to quality these have 
been discounted and were bought by 
pullers at $3.00-3.10 per cwt. live- 
weight basis. 

Full wool dry pelts of mixed qual- 
ity sold at average price of 27c for 
carload lot. Pickled skins quiet and 
nominal at $17.00-17.50 per dozen 
for lambs. 


Dry Sheepskins Fair 

Although most buyers still show 
relatively little interest due to high 
asking prices, some trading reported 
in hair sheepskins. 

Cables say that Germany still buy- 
ing “regular” Brazil cabrettas at 
$12.75-13.00 per dozen, fob., equal 
to $13.50-13.75 New York. How- 
ever, some sales made here of “regu- 
lars” at $11.50 per dozen, fob. or 
$12.75 ex-dock. More offerings of 
“specials” but buyers and_ sellers 
about 50c apart in their ideas, re- 
sulting in only limited sales. 

Some trading confirmed in Addis- 


38 


ababa butcher skins, 185/190-lbs., 
40/50/10 selection, for shipment, 
at $13.50 per dozen. While the 
glove trade has shown little interest 
in Mocha whiteheads, shoe trade has 
been operating with late sales of 
175/180-lbs. at $7.50 per dozen. 

Offerings of Nigerians at 66c per 
lb. basis prime Kanos, This is too 
high as late sales were about 4c per 
lb. less. Cape glovers, dry salted 
Sudans and shade dried Mombasas 
slow and nominal. 


Reptiles Draggy 

Generally, market is slow as buy- 
ers show little interest. A little busi- 
ness in whip snakes but as shippers 
have firmed up in their views, trad- 
ing has again subsided. 

Madras bark tanned whips, 4 
inches up, averaging 414 inches, 
60/40 selection, sold up to 421%4c 
with shippers now asking 45c and 
refusing counter bids as supplies are 
low. Hunters said unwilling to go 
out and collect the skins on account 
of the low prices prevalent. 

Similar U.P. whips sold from 38c 
down to 36c but here too shippers 
have firmed up in their ideas and 
name up to 42c for business. Not 
too much interest and last trading 
levels about top as buyers unwilling 
to follow the advances asked. 


Pickled Skins Wanted 


Selling quarters report skins suit- 
able for garment leather can still be 
sold as there is a good demand for 
this merchandise. Fair sized quanti- 
ties of Iranian pickled sheepskins on 


spot sold at $13.25-13.75 as to 
weights and quality. 

Turkish lamb and sheep selling 
but prices varied as to lots. Spanish 
too high or this market, shippers 
asking up to $30 for large lambs. 

New Zealand market slow and 
nominal as it is in between seasons. 
Domestic market holding fairly 
steady with lambs selling at $17.50 
per dozen. 


Deerskins Active 

Brazil “jacks” somewhat more ac- 
tive as some shippers accept bid levels. 
Para “jacks” sold at 58c, basis man- 
ufacturers while some Manaos sold at 
52c fob., basis importers. 

Shippers of Maranhao “jacks” 
asking 59-65c fob., basis importers. 
Business can only be done at a price 
as buyers are not overly aggressive. 
Skins said to accumulate at origin 
and while some shippers still hold- 
ing for their prices, others are ac- 
cepting bid levels. 

Siam deerskins going to Japan 
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and very few offers received. New 
Zealand market slow. 


Pigskins Quiet 

Not much business passing as 
buyers in Fulton County generally 
out of the market and some recent 
dealer interest has slowed down as 
they are unwilling to meet their last 
bid levels. Leather business has 
quieted down resulting in a more or 
less nominal situation. 

Difficult to get shipments of Boli- 
vians and sellers will not offer until 
they have permits. Chaco carpinchos 
available at $3.10-3.15 c&f. Buyers 
not showing much interest as some 
offers in Fulton County at less failed 
to interest them. 


Goatskin Prices 


INDIA & PAKISTAN Today Last Month 
Amritsars (1200 Ibs.) ...$7.90-8%  §$8%4-8% 
Best Patnas $6.00 Nom. 
Mozufferpores ...........$7.00 Nom. 
Dinajpores Nom. 
Nom. 
Calcutta Kills $7.00 
Coconadas (1.70/1.80 Ibs.)$9.00 $9.00 
Deccans (1.70/1.80 Ibs.) ..$8.25 $9-9%4 


CHINAS 

Szechuans, Ibs. 3 Nom. 
I: TOM. csecccscess Nom. Nom. 
Chowchings, dz. ......... ¥ Nom. 


MOCHAS 
Pere ee 
BND 0 'vecevexewvenee 


Batti types 
Addis-ababas 


AFRICANS 
Algiers 
Casablancas ..ccccrcccece 
Nom. 
Nom. 
errr Nom. 
Tangiers . Nom. 
West Province Ex. ar 48c 
Port Elizabeth Ex. Lts. .. 46c 
PR, TO. cack caves $1.03-11 $1.02-05 
Mombasas, dZ. .......0e0+ $914-10.35 $9.85-11 


LATIN AMERICANS 
Mexicans 
Matanzas, etc. (flat) .... 


Venezuelans 
Barquisimetos 


Maracaibos 
La Guayras ........+e++- 


Colombians 
Te -BOEE cca cntavceese 
Bogotas 


West Indies 
Jamaicas 


Brazils 
Cearas 
Pernambucos 
Bahias 


Argentines 
Cordobas/Santiagos 
Pampas ; Nom. 


Peruvians 
44c 
Ayacuchos 4 43c 
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They're quality made from quality 


splits to give quality workability in 


shoe manufacture and quality wear 
and appearance in service . . . call 


us for proof. 
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RUSSIAN ERSATZ 


More and more the many extra 
millions of pairs of leather boots and 
shoes which Soviet Russia claims it 
is making today appear to be fig- 
ments of some Russian official’s 
imagination. Certainly, the average 
Russian civilian hasn’t seen them, if 
first-hand reports of long queues 
lined up before all U.S.S.R. shoe 
stores are correct. And now comes 
authentic information that the Rus- 
sian military, considered the recipient 
of the cream of Russian production, 
isn’t benefitting from these extra 
millions. 

The Sept. 14 issue of Life features 
an article entitled “The Russian 
Rifleman: A Close-Up.” Written by 
Ronald Schiller, former U. S. Navy 
Intelligence officer, and Garrent Un- 
derhill, former Army G-2 officer and 
specialist on Soviet matters, it de- 
scribes the Russian soldier, his 


clothes, living conditions and habits. 
And in describing his shoes, it says 
they have “ersatz leather tops coming 
half way up the calf.” 


The article tells how the shoes 
“chafed his feet on long marches, 
let in dirt through the loose tops and 
were sometimes sucked right off his 
feet in deep snow or mud. He had 
only one pair and this enabled him 
to get out of particularly exhausting 
field problems by cutting the tops 
(it had to be cleverly done) to look 
as though they had cracked or by 
rubbing the soles against stones until 
holes were worn in them. 

“Some of the older sergeants still 
talked reverently of the luxurious 
Lend-Lease leather boots that had 


come from America during the war.” 


FINGOLD TO HEADLINE 
FOREMEN'S LUNCHEON 


Massachusetts Atty. Gen. George 
Fingold will be featured speaker at 
the forthcoming luncheon meeting 
of the New England Shoe Foremen’s 
and Superintendents’ Association to 
be held at 12:00 Noon, Sept. 26, at 
the Hotel Bradford, Boston. Fingold 
will speak on “Crime and Corrup- 
tion.” 


E. F. Houghton Plans New 
Research Program 


An expanded research program is 
being planned by E. F. Houghton & 
Co., Philadelphia, Pa., manufacturers 
of hydraulic leathers, oils and chemi- 
cals. Construction will begin this Fall 
on a floor to be added over the pres- 
ent laboratory. 

This enlarged program will place 
new emphasis on textile oils and syn- 
thetic processing agents for synthetic 
fibers and will seek a new approach 
to cutting fluids for modern machine 
tools, higher machine speeds and new 
alloys. 


LONG IN PRODUCTION 


Fall production of low cost men’s 
shoes is planned by R. H. Long Co.. 
which has recently purchased equip- 
ment of Framingham Shoe Co., 
Framingham, Mass. Formerly, R. H. 
Long Co. manufactured Waldorf 
shoes which date as far back as 1896. 

Long Co. moved to Framingham 
in 1902 selling Waldorf shoes in 125 
stores owned by Long in 22 states 
throughout the country. 
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COMPOUNDS *»> LIQUID EXTRACTS 


PORT: 


AMERICAN EXTRACT CO. succes: 





... THE SHIFT IS TO CO 
LLOYD'S 1 COAT PLASTIC 





FINISH FOR BARK SPLITS 4 
THAT REMAIN SEALED / 
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 caeennl 


Vamp is placed flesh 
side down against an 
edge gauge. Machine 
measures and cuts stays 
from precoated tapes 
and applies them to flesh 
side from below. Anvil 
is transparent and cen- 
termarked to provide 
clear view of location 
notches on work. 


~ 





Increases production of 
bal throat reinforcing 
30 to 40% over hand 
application. 


with the (A/C 
e e e 
Upper Reinforcing Machine = 22°; 
wide to reinforce all 


varieties of blucher pat- 


MODEL A terns. 


Upper reinforcing stays are always where they are wanted with this com- 
pact bench machine. Worries about stays being in wrong position or 
slipping become things of the past. And, the WA Upper Reinforcing 


Machine is the fastest means of applying stays with accuracy. 


Tapes }4” to 34” wide may be used and adjustments for width, length =, 1, ae available with 


recesses to accommodate 


of stay, type and thickness of stay material and for changes in location _ heavy seam between plug 
and vamp at ball line of 


are easily made. Ask your United Branch Office for complete details. meena ce 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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NYLON THREAD BOOSTS 
MOCCASIN SALES 


There has been a favorable con- 
sumer response to the use of nylon 
thread for stitching shoes. This was 
shown in a striking 400 percent in- 
crease in sales on women’s tassel 
moccasins advertised by Kays New- 
port as “sewn with Premier nylon 
thread.” 

Barney Kay, president of Kays 
Newport, on checking comparative 
sales with the standard classic mocca- 
sin, said that “usually the classic out- 
sells the tassel by four to one. But 
with the nylon thread pitch, the tas- 
sels sold equally well as the classic.” 


Regal Shoe Co. has also been em- 
phasizing use of nylon thread in its 
tassel moccasin with slogan “Whip- 
lashed by Hand with Nylon Twine.” 


Calco Announces New 


Wage Increases 

International Chemical Workers 
Union, Local 111, A. F. of L., has 
accepted a new wage agreement of- 
fered by Calco Chemicai and Plas- 
tics Division of American Cyanamid 
in Bound Brook, N. J., effective as 
of Aug. 24. 

Wage increases range from three- 
and-a-half to nine cents per hour 
which all hourly paid workers will 
receive. 


For the best products, the best service 


1924 


a NNENTINICM VE We=d= 17K 
PROCESSED OILS 
WAXES 
HARD GREASE 
CHEMICAL SPECIALTIES 
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/ TRASK CO. 
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Upholstery Leather Group 
Names New Counsel 


Schipper-Webb Associates of De- 
troit has been appointed public rela- 
tions counsel for Upholstery Leather 
Group, Inc., of Tanners’ Council of 
America. 

The Upholstery Leather Group 
represents the interests of American 
tanneries in production and use of 
genuine leather for all upholstery 
purposes. According to R. E. Mar- 
kusen, Automotive Director of the 
Group, the automobile industry alone 
accounts for 85% of annual uphol- 
stery leather sales. 

New color processes by which 
leather can be harmonized with any 
color scheme have greatly increased 
its potential in the automotive up- 


holstery field. 


Nashua Shoe Workers Face 
Lay-Off 


Shoe workers employed in the 
Nashua, N. H., factory of Interna- 
tional Shoe Co. face a lay-off of three 
weeks or more in the near future 
unless orders for a certain type shoe 
improve shortly, according to com- 
pany officials. About 400 workers 
are employed at the plant. 

Some time ago, union employes at 
the plant turned down a management 
offer which would have assured them 
steadier work by working on lower 
grades of footwear when the better 
grades were not being produced. 
Workers contended the plan would 
have reduced piece work rates. 


PASSAQUODDY TO MOVE 


Passaquoddy Shoe Co., Eastport. 
Maine, is now planning to move the 
site of its operations to Rockland 
since the City Council of that com- 
munity recently amended zoning 
ordinance. This action makes possible 
the use of Burgess property at Union 
and Park streets for commercial 
purposes. 

The shoe plant will employ from 
90 to 100 workers in the making of a 
special type of men’s, women’s and 
children’s moccasins designed by 
Richard. Key workers will come 
from Eastport to help train the new 
workers at Rockland. A $3,000 
weekly payroll is predicted by Flanz- 
baum brothers, owners of the com- 
pany. 

sciiiaaaadbions 
@ International Shoe Machine 
Corp. of Canada has moved its of- 
fices to larger quarters at 650 Welling- 
ton St., Montreal, Quebec. 
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@ Alden R. Loosli has been appointed 
manager of the newly-formed Market 
Research and Development Depart- 
ment at the Calco Chemical Division 
of American Cyanamid Co., Bound 
Brock, N. J. Loosli will also continue 


in his present post as assistant to the 
general manager. His new department 
will conduct market surveys and make 
economic studies for new products 
and their uses and promote initial sales 
of new products requiring market ex- 
ploration. 


® Henry P. Newton has rejoined 
the staff of Johnson-Stephens & Shin- 
kle Shoe Co. in St. Louis and has been 
elected comptroller. He was until re- 
cently a director and treasurer of the 
company. 


@ Frank Saub, purchasing agent for 
Breyman Leather Co. of Portland, 
Ore., recently completed 50 years of 
service with the company. Saub joined 
the leather jobbing firm at the age of 


in the Midwest and make his headquar- 
ters in Chicago. 


® Dr. Francis H. Horn has been 
named president of Pratt Institute, 
Brooklyn, N. Y., to succeed Charles 


Pratt. Horn resigned as executive 
secretary of the Association for High 
Education of the National Education 
Association, a post which he has held 
since 1951. 


® Vincent J. Mlejnek, quality con- 
trol director for Graton & Knight Co. 
of Worcester, Mass., has been awarded 
a life membership by the American 
Leather Chemists Association. He is 
a past president of the Association, 
having served from 1940-1942. Award 
was given for “service given to the 
leather industry and to the Associa- 
tion.” 





for better marking use 


FOR MARKING PRODUCTS, PARTS, 
PACKAGES, TAPES, TAGS, LABELS— 
FLAT, CURVED, IRREGULAR SURFACES 


THE MARKEM METHOD 


Markem machines, types, and inks constitute a better method for 
marking the products of industry. Markem equipment is engineered 


to solve s 


cial marking problems. Behind the Markem method lies 


nearly half a century of marking experience which may be applied to 


your marking problem. 


MARKEM MARKING MACHINES 
There is a Markem marking machine for practically every marking 


purpose — for direct marking of product packages, products, and prod- 
uct parts — for imprinting labels, tags, tapes, and special gummed, 
pressure-sensitive or heat-seal backed material, or for producing 
complete labels. Makes up to many thousand durable imprints per hour 
on almost any kind of material. No special skill needed to operate. 
Legend and color of imprint quickly and easily changed. 


13, became a road salesman, and the 
firm’s only buyer some 30 years ago. 
He was honored by friends at an anni- 
versary party. 


MAKE YOUR MARK WITH MARKEM 


Whether you make saws or sox, spark plugs or shoes, TV tubes or tachometers, 
drugs or hand grenades — whatever your marking problem — find out how 
easily and economically the Markem method can handle it. Just send a sample 
of the item to be marked and details of your needs to Markem Machine Com- - 
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pany, Keene 25, New Hampshire. 
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® Emil Garofolo, one-time maker of 
high grade women’s shoes, has joined 
the executive staff of Lown Shoe Co., 
in Auburn, Me. 


@ j. R. Bernstein has been named 
assistant sales manager of Strathmore 

Shoe Co., Inc., Boston shoe firm. For- ak 
merly sales manager of the Reliance 
Shoe Co. division of Curtis Shoe Co., 
Bernstein will handle Strathmore sales 
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© Gus Bischoff of 50 Wilder St., 
Philadelphia, Pa., has been named by 
Gordon-Gruenstein, Inc., New York 
tanner of high grade splits, as sales 
representative for Pennsylvania, Mary- 
land and Upstate New York. 


@ Everett Wallace has been ap- 
pointed superintendent of General 
Shoe Corp.’s Lewisburg, Tenn., plant. 
He succeeds Thomas L. Carlton who 
has resigned in order to join Acme 
Boot Co. of Clarksville, Tenn. Wal- 
lace has held various positions with 
General Shoe since 1952. 


©@ Fred H. Becker, president of The 
Ohio Leather Co. of Girard, O., has 
been re-elected a trustee of the Mahon- 
ing Valley Industrial Council. 


® William Bradford has been elected 
a vice president of Hans Rees’ Sons, 
Inc., New York manufacturer of belt- 
ing and other industrial leathers. Brad- 
ford was formerly associated with Bur- 
lington Mills. 


© Moe Shapiro reports that he is no 
longer handling the line of B. D. Eisen- 
drath Tanning Co. of Racine, Wis. 
Shapiro has been representing the Wis- 
consin tannery in New York for the 
past 17 years. His address is at 12 East 
33rd St., New York City. 





News Quicks 


About people and happenings ceast to coast 





California 


® Nesbit Hide and Leather, Inc., 
Los Angeles announced that they are 
returning to their former address at 
415 East 12th St. 


Massachusetts 


®@ William J. Small Agency, Inc., has 
been appointed to handle advertising 
for Daytimer Shoe Company, Bos- 
ton. 


® Conant & Moore, Inc., Boston, 
moved to 107 South St. on Sept. 15. 


@ In bankruptcy matter of Atlantic 
Handbags, Inc., Boston, liabilities 
equal $31,255 and assets are $7,355. 
Receiver’s sale of assets brought a to- 
tal of $6,800. 


@ A 15% Chapter XI offer of Sher- 





WATERPROOF 
Upper Leathers 


CHROME RETAN 
Sole Leathers 


man Footwear Co., Marlboro, has 
been confirmed by Referee. 


® Curtis Shoe Co., Inc., Marlboro,, 
is now liquidating certain assets, prin- 
cipally finished in-stock shoes, in order 
to pay off a current RFC loan. Ques- 
tion of whether or not manufacturing 
operation will be resumed will be de- 
cided by the general creditors commit- 
tee probably within 60 days. 


© Pattina Patent is the new name 
that will be applied to the DuPont 
Fabrilite patent according to Phillips- 
Premier Corp., Boston. Pattina Pa- 
tent is DuPont’s fabric supported vinyl 
shoe material, highly resistant to flex- 
cracking, crazing, scuffing and abra- 
sion. 


@ Jim Hawkesworth has been ap- 
pointed district manager in charge of 
the San Francisco branch of Graton 
& Knight Co., Worcester manufac- 
turer of industrial leathers. He will 


to Humidify 
your Plant 


. but these 
companies use 
Armstrong Steam 

Humidifiers 


Partial List of Users: 


MECHANICAL 
LEATHERS 


LATIGO & LACE 


@ Write, Phone, or Wire us for Quotations 


nanAasse BLOG 


CcOoOmpPAN 


® ARMSTRONG HUMIDIFIERS 
introduce clean dry steam 
directly into the atmosphere — 
automatically increase humidity 
to keep it within 1% er 2% 

of the desired level. They are 
easily connected to existing 
steam and electrical or air 
systems, cost from a few pennies 
to perhaps $1.00 per day to 
operate depending on size of 
unit. A unit capable of supplying 
60 Ibs. of moisture per hour 

lists at only $182.25 

complete with control. 

Why delay? SEND FOR BULLETIN 1774 
giving compiete details and prices. 


Brown Shoe Co. 
Chicago Rawhide Co. 
Commonwealth Shoe 

& Leather Co. 
Eagle-Ottawa Leather 

Company 

George Fromer Co. 
Hubbard Shoe Co., Inc. 
International Shoe Co. 
Mutual Shoe Co. 
Ohio Leather Co. 
Phyllis Shoe Co. 
Selby Shoe Co. 
Selwyn Shoe Mfg. Corp. 
The U.S. Shoe > 


879 Maple Street, Three Rivers, Michigan 
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A NEW BOOK 


by Harold R. Quimby 
Secretary 
National Shoe Mfrs. Assn. 


author of 


‘Pacemakers Of Progress” 


RELAX, 
BROTHER! 


Here’s a book sure to calm your ulcers, soothe your nerves, and wipe 


away all your worries. 


Here’s a truly wonderful collection of selected verses, stories and car- 
toons about shoes and shoemen—from the works of people famous and 
obscure, whose words express affectionate understanding of the whims, 
the woes, the wonders and the delights of footwear. 


Here are belly laughs, chuckles and smiles . . . material to stimulate 
every emotion . . . material tender and waggish, salty and whimsical, 


pensive and merry, droll and satirical. 


Soft-Cover Edition — $1.50 a copy 
(over 6 copies, $1.25 each) 


Hard-Cover Edition — $2.50 a copy 
(A limited number of these — first 
come, first served — autographed.) 


hard-cover .uition of 


| P 
| Send me______copies of the soft-cover 


Rumpf Publishing Co. | Shoeman’s Holiday. Enclosed is check to cover payment. 
300 West Adams St. 
Chicago 6, Ill. 
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SAVE UP 10 OZ 


ON THE COST OF 
VEGETABLE TANNING 
MATERIALS! 


letin No. 116. ete for: eeneay 
it today! : 

Maratan can be used to supply up to a 25 or 30 degree of tannage. 
Higher tannages are obtained by using vegetable tans in conjunc- 
tion with Maratan. The suggested percentages of tannin to be sup- 
plied by Maratan and by vegetable tans for various types of leather 
ee below (based on supplying a 25 degree of tannage with 

tan): : 
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direct the company’s operations for 
the entire Pacific Coast area, handling 
the G&K line of leather belting, 
leather and synthetic rubber packings 
and textile and whole leathers in the 
territory. 


Missouri 


® Roman Advertising Co., St. Louis, 
has been appointed to handle advertis- 
ing for Johnson, Stephens & Shinkle 
Shoe Co., St. Louis. 


@ Jay Allen Ward Shoe Co., St. 
Louis, has begun construction on its 
new factory which will be connected 
to the south wall of its present build- 
ing. This addition will increase floor 
space to 30,000 square feet. 


@ Johnson, Stephens & Shinkle 
Shoe Co., St. Louis, declared a divi- 
dend of ten cents a share payable Oct. 
1 to record Sept. 23. 


® A retired vice president of Inter- 
national Shoe Co., Theodore Mo- 
reno left an estate valued at $939,774. 
The estate is comprised of stocks 
valued at $716,109; government 
bonds, $217,753; cash, $48,084; goods 
and chattels, $5,646 and miscellaneous, 
$2,182. Stocks included 7,800 shares 
of International Shoe Co. common 
stock, valued at $305,175. 


New Hampshire 


@ In first six months of this year 
New Hampshire produced approxi- 
mately eight percent of total number 
of shoes in this country, some 20,- 
952,000 pairs with a value of $74,- 
150,000. 


@ U.S. Rubber Co. plant in Man- 
chester was saved from serious damage 
by its own 16-man fire brigade when 
the adjoining terminal of J. E. Faltin 
Motor Transportation, Inc. was de- 
stroyed by fire. Due to the wall of 
water kept between the terminal and 
rubber plant during a four-hour blaze 
the latter escaped with only a bad 
scorching. 


New Jersey 


®@ Objection to discharge from bank- 
ruptcy of Jack G. Carrodus, Atlan- 
tic City, was filed by Trustee E. J. 
Kohlschreiber. Bankruptcy discharge 
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was denied because of the issuing of 
false financial statement. 


® Holiner Leather Products, Inc. 
will erect a $130,000 building at 945- 
47 Julia St., between State Highway 
Route 1 and Henry St., Elizabeth. 


® Concord Chemical Co., Moores- 
town has appointed William C. 
Loughlin & Co., San Francisco to 
handle their industrial waxes and 
Cresylic Acid in California. Among 
Concord waxes to be handled are a 
series of Carnauba Replacements that 
are tailored for specific industrial uses. 
These waxes are said to be equal to 
genuine Carnauba, however, pricewise 
they range from 40 to 50% lower 
than current Carnauba quotations. 


New York 


® Central Cut Sole Co. recently has 
moved from 20 Ferry St. to 101 Gold 
Si IN Fh 


@ James J. Calderazzo has formed 
Dolgeville Footwear Corp., Dolge- 
ville, to manufacture women’s foot- 
wear. 


® Brock Chemical Co., North Ab- 
ington, Mass., will manufacture and 
handle New England sales of sole 
leather specialties of Hall Chemical 
Co., Buffalo. Lester Hall, president 
of Hall Co., said that the agreement 
was made in order to improve service 
and delivery of Hall products in New 
England area. 


@ It has been reported that business 
of Ginsberg Shoe Co., 116 W. Broad- 
way, NYC, has been discontinued. 


@ At a meeting of creditors, assets of 
Duchess Footwear Co., 442 E. 166th 
St.. NYC amounted to $37,102 in- 
cluding accounts receivable, merchan- 
dise, machinery and fixtures. Liabili- 
ties included merchandise creditors 
$30,471, taxes, salaries, wages and rent 
$9,000. A creditors committee has 
been appointed and debtor hopes to 
raise additional capital in order to re- 
main in business. 


© After incurring considerable loss 
due to fire Suburban Shoe Corp., 
Hempstead, L. I. expects to renew 
operations by Sept. 15. Company was 
covered by insurance. 

® Hearing in Chapter XI proceedings 
filed by Eastern Footwear Corp., 
Dolgeville, Cal’s by Calderazzo and 
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Newport Footwear Corp. was held 
Sept. 14 at 10 A.M. before Referee. 


® Regal Shoe Store, 31-60 Stein- 
way St., Astoria, L. I. has added a new 
children’s department which will carry 
Robin Hood Brand made by Brown 
Shoe Co., St. Louis. A novel feature 
of this children’s department is a car- 
ousel mounted with seats whereon the 


child can be fitted to shoes. 


® Carbide and Carbon Chemicals 
Co., 30 East 42nd St., NYC, a divi- 
sion of Union Carbide and Carbon 
Corp., announces the availability of a 
new powder form of Cellosize hydro- 
xyethyl cellulose. This white, water- 
soluble, free-flowing powder is useful 
as a thickener, stabilizer, dispersant, 
and binder. It is being offered in two 
viscosity types both of which contain 
a minimum of 60 percent hydroxy- 
ethyl cellulose and have a maximum 
salt content (sodium phosphates) of 
35 percent. Cellosize WPHS has 
proven valuable as a thickener and 
stabilizer for resin emulsions and as a 
leather pasting adhesive. 


North Carolina 


® Wellco Shoe Corp., Waynesville, 
has announced the completion of its 
new building to manufacture rubber. 
This new addition cost approximately 
$100,000 and enables Wellco to make 
all rubber compounds needed in man- 
ufacture of their “Foamtread” foot- 
wear. 


Ohio 


@® L. V. Marks & Sons Co., Inc., 
Cincinnati, realized a $7,500 profit 
during June and July according to 
report to creditors by Creditors’ Com- 
mittee. 


® In connection with its line of Mus- 
tang material Textileather Corp., 
Toledo manufacturers of plastic 
coated fabrics and processors of tex- 
tiles, has begun a brand identification 
program. The Mustang trademark, a 
bucking bronco, together with Texti- 
leather name is imprinted on the back 
of Mustang material which is widely 
used by makers of shoes, luggage and 
leather goods. 


Pennsylvania 


® Gordon-Gruenstein Inc., N. Y., 
tanner of splits has appointed Gus 
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ROBESON 


PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 36, N. Y. 


OPERATING PLANT AT 


Erie, Pa. 




















The salary isn't much, but every girl 
that has worked here for 6 months 
has been married and has learned 
about controlled penetration of oils 
by Salem Oil & Grease Company to 
help make better leather. 








Anglo-American Hides Co., inc. 
100 GOLD STREET 
NEW YORK 38, N. Y. 


IMPORTERS & BROKERS of 


Goatskins, Cabrettas, Deerskins, 

Peccaries, Lizardskins, Snakeskins, 

Alligators, Madras-tanned Goat- 

skins, Buffaloes, Calfskins, Whip- 

snakes, Cobras etc. 

Direct connections and representa- 
tions from all over the world. 


Inquiries invited. 
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SAXON CALF 


The first American-tanned calf leather to have the beauty previously 
found only in Old World leathers. Launched last year, this A. C. Lawrence 
Saxon Calf is an unmistakably superior leather. Its fine, tight break — its 
aniline appearance — its mellow, springy temper — make it a profitable 
choice for men’s high quality shoes. Eight colors and black. 


A. C. LAWRENCE LEATHER CO, 
A DIVISION OF SWIFT & COMPANY [INC.) 
Peabody, Mass. 


It's naturally better 
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Bischoff, 50 Wildey St., Philadelphia 
as sales agent in Pennsylvania, Mary- 
land and upstate New York. 


® A creditors committee has been ap- 
pointed for Roy-Fisher Shoe Corp., 
Lebanon. June 30, 1953 balance sheet 
shows liabilities of $173,903 with as- 
sets of $99,472. Notice has been given 
company to submit a plan for reor- 
ganization. 


Rhode Island 


® A receiver has been appointed for 
Sadler Leather Co., Inc., Providence 
whose assets are estimated at $7,000 
with liabilities at $25,000. 


Texas 


@ T. H. Callis and T. Wilkes have 
organized Callis-Wilkes Shoe Co., 
Mexia to manufacture Infants’ Foot- 
wear. 


Virginia 
® Craddock-Terry Shoe Corp., 
Lynchburg has begun construction of 
a new $300,000 factory in Chase City. 
This one-story plant will contain 40,- 
000 square feet of floor space, will be 
artificially lighted and air conditioned. 
It will replace the one now operated 
by Craddock-Terry which manufac- 


tures Fashion Craft women’s casuals. 


Wisconsin 
© Weyenberg Shoe Mfg. Co., Mil- 


waukee declared a regular quarterly 
dividend of 50 cents on Sept. 9, pay- 
able Oct. 1 to stockholders of record 
on Sept. 15. 





Canadian 
Notes 





@ Jj. D. Carrier Shoe Co., Toronto 
manufacturer of casuals and Duty 
Oxfords for nurses, waitresses, etc., 
has appointed E, W. Reynolds, Ltd., 
of Toronto to handle its advertising. 
Plans are being made for a fall and 
winter advertising campaign in na- 
tional media. 


®@ Sales of women’s, misses’ and chil- 
dren’s shoes in Canadian department 
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stores across the nation increased 3.4% 
in dollar volume during July com- 
pared with the same month a year ago 
but sales of men’s and boys’ shoes rose 
only 0.2%. Value of former stocks 
rose 18.2% at June 30 over last year 
and the latter moved up 31.2%. 


®@ Sales of Canadian chain shoe stores 
across the nation increased to $3,612,- 
000 in July compared with $3,266,000 
a year ago in this month for a gain of 
10.6% in dollar volume. Value of 
stocks rose 13.8% in this period. 


® Stocks of raw hides and skins held 
by tanners, packers and dealers across 
Canada showed raw cattle hides in- 
creased by 3.2% in June over the 
previous month and 3.54% over the 
same month last year. 


® Wholesale prices of tanning ma- 


terials stood at 288.8 in July com- 
pared with 248.5 in the same month 


cx 





BARBOUR \ 


ALL- LEATHER 


“WEATHERSTRIPS” 
YOUR 
SHOES 


BARBOUR WELTING COMPANY 


BROCKTON 68, MASSACHUSETTS 


a year ago, based on 1935-39 being 
100. 


® Production of sole leather in Can- 
ada decreased by 3.5‘% in June and 
deliveries were lower by 5.9%, while 
production of cattle upper leather in- 
creased by 2% and deliveries by 4.2% 
in this period. Calf and kip upper 
leather production and deliveries were 
lower in this period by 12.8% and 
14.6% respectively. 


®@ Value of shipments of the leather 
footwear industry across the nation 
continued to decline in June, dropping 
again to 122.9 compared with 129.4 
in May, 159.8 in April and 188.2 in 
March, though still above the 116.1 in 
June a year ago, based on 1947 being 
100. However, the value of inven- 
tories of such manufacturers con- 
tinued to rise, reaching 155.1 in June 
against 154.4 in May and 145.4 in 
April but below the 162.3 in June last 
year. 
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EGANODsoxrocs 1x 
l 
FOR LINED AND UNLINED SHOES 
‘It’s the Bounce that Counts”’ 
REGANO BOX TOE COMPANY 


(Established 1934) 


SOFT 


EPENDABLY 
URABLE 


HAVERHILL, MASS. 
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LEATHER PRODUCTS SHOW 
URGED FOR NEW YORK GARDEN 


Sam Sullivan, prominent Laredo, 
Texas, shoe retailer, is the moving 
spirit behind the forthcoming Na- 
tionai Conference of Independent 
Shoe Retailers to be held Oct. 24 in 
Chicago. An ardent promoter of the 
shoe industry, Sullivan is constantly 
seeking new ways to improve and 
coordinate its sales and promotional 
methods. The following is a sugges- 
tion close to Mr. Sullivan’s heart: 

Almost all people associated with 
the shoe, leather and allied trades 
stick so close to their individual 
work benches that they have very 
little idea what is going on outside 
their own snug little worlds. 

If retailers understood more about 
production schedules, and if manu- 
facturers and tanners were more in- 
terested in how many shoes a retailer 
could sell rather than how many he 
could buy, a great step forward would 
have been taken by the industry. 

This happy state cannot be 
achieved by wish or griping. Some- 
thing has to be done to get the vari- 
ous integrated groups together from 


time to time to lift the veil of (sup- 
posed) secrecy from their actually 
inter-dependent operations. There 
aren't many shoe industry or busi- 
ness secrets and certainly no mono- 
poly on ideas. Our goals are much 
the same, and they can be achieved 
much more effectively if we walk 
toward them together. 

There is room for a tremendous 
amount of “ploughing back” in our 
industry, such as at our various 
Shows. It appears to many of us that 
the extreme commercialism of these 
shows is defeating the very purpose 
for which they are intended. Obvi- 
ously, not all of the buying for a 
wholesale house, a factory or a re- 
tail store can be intelligently con- 
ducted at these affairs; there’s too 
much confusion and loud talk. Yet, 
no matter the size or type of industry 
show, the seller is usually so un- 
abashedly “on the make” that a pros- 
pective buyer has no opportunity to 
get a broad picture of trends, or to 
find out anything he didn’t already 
know. And in most cases, even if an 


order is sweated out, the salesman is 
in the buyer’s office trying to increase 
it in a matter of days. 

It shouldn’t be impossible to pro- 
vide more educational facilities and 
programming at all shows. The in- 
dividual seller, it seems to me, has an 
obligation to display something more 
than his end product. He should 
know how it is made, give some 
pertinent facts about what goes into 
it, glamorize it so that the man who 
buys it can make it desirable in the 
eyes of the ultimate consumer. 

When this industry sticks too close 
to its own immediate world it often 
fails to see good ideas that we could 
borrow from other industries. Origi- 
nality is a priceless attribute. But so 
is the ability to adapt. Take the 
Automobile Show, for example. The 
new models of every make are un- 
veiled to a public whose appetite has 
been whetted to a razor edge by 
clever advance work. And what hap- 
pens? Every newspaper, magazine, 
radio, TV and newsreel outlet makes 
with talk about new cars. Practically 
free talk at that. And so millions of 
folks are put in the mood for a new 
car, even before they've reached the 
dealers’ shoe rooms. 
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Fashion's newest leather .. . 
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soft, supple, 
aniline-finished PIGSKIN. Already a sensa- 
tion in high-style lines of shoes. (See this 





DREHER’S “SPORT PIG” has great 
appeal for all types. Available in 6 luscious, 
aniline colors. 
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Why wouldn’t it be smart for us 
to emulate similar examples, but on 
a bigger and better scale? Haul off 
and have a “Leather Products Show,” 
probably in Madison Square Garden, 
and let John Q. Public see what fine 
things we have to offer him. Shoes, 
of course, by the thousands. But also 
leather-covered furniture, belts, bon- 
nets, and buckskin breeches. Have 
our allied friends show off their or- 
naments, gadgets and devices, and 
the amazing machines that help to 
fabricate our wares. 

There are those who may claim 
that a show of this kind in just one 
city would be only a drop in the 
bucket. On the other hand the World 
Series does more to stimulate long- 
range interest in baseball, and thus 
indirectly aid the minor leagues, 
than any one diamond phenomenon. 
Yet most World Series fans aren’t 
even in the park. So I contend that 
if the thing were properly handled, 
coverage of a “Leather Products 
Show” would be so fantastic as to 
make it felt in every town and ham- 
let of the leather-loving world. 

Many wonderful things can be 
done to make shoes and their re- 
lated products increasingly desirable 
to our customers. 


PIGSKIN SHOE LEATHER 


(Concluded from Page 19) 

Today such important packers as 
Hormel, Kingan, Cudahy, Maurer 
Neuer and Peschke Packing are work- 
ing with Wolverine, utilizing the lat- 
ter’s equipment and procedures to 
deliver an expanding flow of good 
quality pigsides. Other packers are 
interested, and Wolverine’s vigorous 
“educational campaign” seems des- 
tined to establish an ever-growing 
number of packers to the list of pig- 
side suppliers. 

Add it all up and what’s 
look? 

Using a composite of qualified 
opinions intermixed with all the facts, 
the answer seems short and simple: 
the outlook appears excellent. This 
does not mean that a torrent of good 
quality pigside leather will flow into 
market overnight. It does not mean 
that the potential of some one-half 
billion feet of pigside leather is 
ready for the industry. 

But these are some of the signifi- 
cant developments that do appear to 
be clearly indicated: 

1. The obstacles and objections 
which for decades prevented large- 


the out- 


scale development of domestic pig- 
skin leather have now been largely 
dissolved. The technical obstacles 
of the skinning operations; the 
economic and profit factors; the 
quality rawstock problem. These and 
most others have been overcome. 

2. Effective equipment and pro- 
cedure is available to all interested 
packers. 

3. A greatly increased supply of 
rawstock opens, for the first time in 
the history of the tanning industry, 
an opportunity to vastly expand its 
markets and its size and volume with- 
out the age-old bogey of threatened 
price jumps which tend to cut its vol- 
ume and limit its markets. 

4. The shoe industry will for the 
first time in many years be given a 
“new” and distinctive leather to mer- 
chandise as extra pairage or to open 
new fields in footwear design or use 
for the mass market. 

The over-all picture of this devel- 
opment is, we believe, of enormous 
significance to the shoe and leather 
industry. The leather industry has 
been built on what might be termed 
a “cowhide empire.” We may now 
be seeing the makings of what may 
one day prove to be a “pigskin em- 
pire.” 
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SP 574 THREE HEAD INTERCHANGEABLE NEEDLE BAR 
(For 110W, 107W and 136W Class Singer Sewing Machine. Also SP 574A for 51W Class.) 


A new needle bar of unique design featuring: (a) economy for the manufacturer because: 

(b) less down time for the operator, (¢) much quicker change-over for machinist. 
Comprises—one internally threaded needle bar and 3 interchangeable heads for acceptance of 
128, 135 and 16 Class needles. Provides simple, fast means of using any one of the available 
needles. Eliminates having to remove needle bar and re-time machine when different shank 
needle is required or when thread guide on bar wears out or breaks. 
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CLASSIFIED ADVERTISING 








Wanted and For Sale 





. . 

Seasoning Machine Wanted 
WANTED: Seasoning machine in good condi- 
tion. State make, type, and price. 

Address H-17, 
c/o Leather and Shoes, 
300 W. Adams &t., 
Chicago 6, Ill. 


Mchy. & Equip. Wanted 


WANT TO BUY machinery and equipment for 
complete upper leather tannery. 
FRANK JEROME, 
4020 Bandini Bivd., 
Los Angeles 23, California 








Wanted 


WANTED: 5-6 ounce Horse or Cowhide pieces, 
large size preferred—any quantity—red, green, 
blue, brown, yellow, etc. 
Central Mercantile Co., 
742 W. Taylor St., 
Chicago, Ill. 


Cash Buyers of All Grades of 


Animal Hair 


Horse and Cattle Tails 
Horse and Cattle Tail Hair 
Mane Hair — Hog Hair 
KAISER-REISMANN CORP. 
230 Java St., Brooklyn 22, N. Y. 
Telephone: EVergreen 9-1032-3 








Patterns 
WE CUT PATTERNS from several tannages 
and colors of leather that can be used for 
either the shoe industry or the specialty trade. 

Address J-2, 

c/o Leather and Shoes, 
300 W. Adams &t., 
Chicago 6, Ill. 





THE only suc- 

cessful press 

that prepares 

Sole Leather 

for drum Sole 

Leather tan- 

ning, extract- 

WRINGER ing and oiling. 

Also prepares both bark and chrome 

tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 


Olean, New York 











Brazilian Leathers 
Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 
Sao Paulo, Brazil 


Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted”’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted’’ and ‘‘Special Notices’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.”’ 

Minimum space accepted: 1 inch. 

must be in our hands not later than 
Monday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING co. 
200 WV. Adams St. hicago 6 











Blue Splits for Sale 


TRIMMED AND SORTED for weight and 
grade. Large quantities. Steady supply. Tell 
us what you are making and we will furnish 
a suitable selection. 

Address J-1, 

c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, II. 


aaa Available 


WILL SELL TANNERY located in Johnstown, 
New York or lease to responsible parties. 


Post Office Box 59, 
Johnstown, N. Y. 





Help Wanted 





Wanted—Side Leather Tanner 


Unusual opportunity for high grade side 
leather tanner for modern tannery of 1,000 side 
capacity. Must be capable of making good 
quality side leather and take complete control 
of entire tannery production. Knowledge of 
cowhide and horse garment helpful but not 
most important. This position offers to the 
right man who can take complete charge, an 
opportunity not only with a very good salary, 
but also substantial bonuses or possible par- 
ticipation. All replies will be treated confiden- 
tial. Please reply to Leather and Shoes, Box 
W-1, 10 High St., Boston 10, Mass. 





Assistant Tanner 


GOOD OPPORTUNITY for young man with 
experience in all departments, preferably if 
heavy in finishing, for large side leather plant 
in Eastern Canada. Reply giving age, marital 
status, availability, and details of education 
and experience. Address J-10, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, IIl. 





Representative Wanted 


WANTED: Representative for New York and 
the New England States to sell Leather Boot 
& Shoe Laces to jobbers and shoe manufac- 


turers. 
Address H-10, 
ve Leather and Shoes, 
300 W. Adams &t., 
Chicago 6, Ill. 





Situations Wanted 





Tanner & Superintendent 


20 YEARS EXPERIENCE in tanning and cur- 
rying vegetable, chrome, and chrome retan 
belting, sole leather, glove leather for work 
gloves, lace leather, rigging, textile leather, 
hydraulic, and case-bag and strap leather. 
Best of references. Can go anywhere. Address 
J-6, c/o Leather and Shoes, 300 W. Adams St., 
Chicago 6, Ill. 


Tanner 


SPECIALIZING in all types of side upper 
leather and splits. Excellent references. 


Address J-7, 
c/o Leather and Shoes, 
300 W. Adams &t., 
Chicago 6, Ill. 


Factory Executive Available 


PRESENTLY GENERAL MANAGER of plant 
producing 4000 pair daily of women's and chil- 
dren’s welts, Littleways, and Bon-welts. Re- 
sponsible for all phases including costs, pro- 
duction, purchasing, personnel and quality. 
Wishes to relocate because of change in owner- 
ship. Interested in position as Plant Manager 
or Superintendent. Would be interested in in- 
vesting money with reputable company. Ad- 
dress J-8, c/o Leather and Shoes, 300 W. 
Adams St., Chicago 6, Ill. 


Side Leather Tanner 


SPECIALIZING in glove tannages, elk, com- 
bination-moccasin, and all upper leathers. 


Address J-9, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, IIl. 


Stitching Room Foreman 


Available at once for N. E. area. Experienced 
in all types of shoes, has been in business for 
30 years. Capable of handling help, good in 
production and quality. Address Box W-2, c/o 
Leather and Shoes, 10 High St., Boston 10, 
Mass. 








MOUTON AND RABBIT FUR TRIMMING 
FOR THE SHOE TRADE 


J. B. TRADING COMPANY, INC. 
236 West 27th St., New York 1, N. Y. 
































THE WOBURN MACHINE COMPANY 
HIDE AND LEATHER MACHINERY 


PROMPT SERVICE ON MACHINERY: REPAIRS 
201 MAIN ST., WOBURN, MASS. 


TEL. WO-2-0330 
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For full town brown shades on 
Ruffit Suede Splits 


use this top quality combination... 


CALCOMINE* Brown M 
CALCOCID* Brown RD Extra’ 
CALCOCID Brown Y | 
CALCOCID Milling Red BF Cone. 
CALCOCID Violet 4BXN 


and CALCO’ Bottom Black B-5388 


The above combination assures excellent 
results in the production of a full Town Brown 
shade on ruffit suede splits, with no bronzing 
or sheen resulting. No basic dyestuffs are 
needed, and you get a uniform shade in 
top-buffing. This combination offers good 
reproducibility on successive runs. 


Consult your Calco representative for helpful 
information and suggestions to improve your 
dyeing processes. 


*Trade-mark 


<Calco> 


— 


AMERICAN Granamid company 


NORTH AMERICAN CYANAMID LIMITED. 
CALCO CHEMICAL DIVISION CALCO CHEMICAL DIVISION 
DYESTUFF DEPARTMENT 


MONTREAL AND TORONTO 
NEW YORK * CHICAGO + BOSTON * PHILADELPHIA * CHARLOTTE * PROVIDENCE BOUND BROOK, NEW JERSEY 
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finishes your 
No. 1 headache? 


ZS 


am 4 


Whatever the symptoms, let Dyo- 
4 Flex be your doctor. Send all your 
leather finishing problems to us. 


Texas. 





DYO CHEMICAL COMPANY 


Dyo-Flex will supply the right fin- 

ish, and the right color for any 
leather. When you want leather 
finishing information, just write 

to Dyo-Flex, P. O. Box 9007, 2200 
Central Expressway, South, Dallas, 


2200 Central Expressway, South 


Box 9007 
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Charles E. Ernst 

.» . 69, leather executive, died recently 
at a motel in Waycross, Ga., while en 
route with his wife to Miami Beach, 
Fla. He was former secretary-treasurer 
of the G. F. Zeller Sons, Inc., Buffalo 
tanner. Ernst retired from the leather 
firm eight years ago after having been 
associated with Zeller for 45 years. 
He, leaves his wife. 


Mrs. |. Miller 

... 76, widow of Israel Miller, founder 
of I. Miller & Sons, Inc., Long Island 
City manufacturer of women’s high 
style shoes, died Sept. 13 in New York 
Hospital after an illness of six weeks. 
Like her late husband, she had been a 
generous supporter of various charit- 
able enterprises. Surviving are three 
stepsons, Michael A. Miller, chairman 
of the Miller firm, Maurice Miller, 
president; and Irving Miller, treasurer; 
two daughters and a stepdaughter. 


Albert Rau 
... 93, retired shoe manufacturer, died 
Sept. 7 at the home of his grandson, 
Raymond W. Rau, in Dayton, O., 
where he was visiting. A resident of 
Cincinnati for the past 90 years, Rau 
formerly operated several shoe manu- 
facturing firms in the city, including 
Bering Shoe Co. and Duttenhoffer Shoe 
Co.. He was a charter member of the 
Norwood Lodge of the Moose. Sur- 


viving are a daughter and two sons. 


John E. McNamara 
... 73, retired shoe manufacturer, died 
Sept. 9 at his home in Haverhill, Mass. 
after a long illness. A native of New- 
buryport, Mass., McNamara was ac- 
tive in the Haverhill shoe manufac- 
turing business for many years before 
entering Government service in 1933, 
He served as assistant personnel di- 
rector in the office of the Assistant 
Postmaster General for 15 years before 
retiring. Surviving are a son, two 
daughters, two brothers and five sisters. 


Homer M. Gerry 

... retired leather executive, died Sept. 
12 at his home in Lowell, Mass., after 
a short illness. A native of Lowell, he 
was sales manager for A. C. Lawrence 
Leather Co. of Boston until his retire- 
ment two years ago. His entire work- 
ing career was spent in the leather 
industry and he was well-known 
throughout tanning and shoe circles. 
He was a 32nd degree Mason and a 
member of the Lowell Lodge of Elks. 
Surviving is his sister, Mrs. Marion G. 
Buckley, with whom he lived. 


September 19, 1953 





COLOR NO. 


The right choice is Tomahawk... 


a distinctive Rueping tannage. 
Tomahawk assures lasting appearance, 
long, sturdy wear and easy-walking 
comfort. It's the ideal leather 


REGAL SHOE COMPANY, WHITMAN, MASS. for men’s fine footwear! 


nm U & FE N G 


FRED RUEPING LEATHER CO., FOND DU LAC, WISCONSIN, U.S.A. 
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